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INTRODUCTION

My name is John Crumpacker; | live in Underwood, Washington. | am a member of the Board of
Directors of the Skamania County Agri-Tourism Association. The Skamania County Agri-Tourism
Association is a Washington non-profit corporation dedicated to the promotion and
improvement of sustainable agri-tourism in Skamania County. Our mission is to create and
maintain favorable business conditions for association members. All members own and
operate agricultural businesses in Underwood, Washington which is located in eastern
Skamania County. Our unincorporated community sits directly across the Columbia from Hood

River, Oregon. Members of the Skamania County Agri-Tourism Association include:

Member

Acadia Vineyards
Crooked Acres Vineyard
The Davis Family Farm
Energeia Vineyards
Gorge Crest Vineyards & Winery
Gorge Estate Vineyards
Lamonti Vineyards
Pearblossom Vineyards
Sanctuary Herb Farm
Soluna Vineyards
Underwood Gardens

Wine Spring

Business

75 acre vineyard & orchard

20 acre vineyard

50 acre farm & orchard

64 acre vineyard

41 acre vineyard, winery & commercial event site
95 acre vineyard & winery

32 acre vineyard

18 acre vineyard & orchard

18 acre herb farm and vineyard
34 acre vineyard

6 acre lavender farm

40 acre vineyard

As a group, these farms, vineyards and wineries currently give thousands of people each year a
reason to visit our community and share in the awe inspiring beauty and bucolic charm. Some
bring the entire family and 50 of their closest friends to say “I do”; some come to taste wine
and touch grapes on the vine; some come to buy an organic free-range pig for a celebration;

and others simply come because the views of the river, the Gorge, and the Hood River Valley



are unsurpassed. But more importantly for the purposes of this hearing, each of these people

brings with them a domino effect of economic activity that benefits our entire region.

The Agri-Tourism Association is here today to provide the Council with our comments on the
proposed Whistling Ridge project and the potential impact on our members and on agri-
tourism in Underwood as a whole. We respectfully request that the negative impacts on agri-
tourism in Underwood be mitigated by EFSEC. Our comments focus on providing the Council

with a clear understanding of the following five facts:

1. That tourism is the life blood of Skamania County and all communities throughout the
Columbia River Gorge;

2. That Agri-Tourism is the present day driver of tourism in the famous Hood River Valley
and that Underwood is well on its way to duplicating that economic success in Eastern
Skamania County;

3. That Underwood’s historic transformation from pear orchards to Agri-Tourism and to
one of the premier wine producing regions in the world has enormous present-day
socio-economic value;

4. That the very real present-day economic value of Underwood Agri-Tourism, as well as its
future potential, would be severely impacted by the seven most southerly turbines (“A
Towers”) as currently sited; and finally

5. That this Council has the authority and responsibility to put the reins on this project by
requiring the responsible re-siting of the seven “A Towers”; towers that will otherwise

dominate the skyline and become Underwood’s new “calling card.”

As we detail in our written comments, failure to re-site the seven “A Towers” would improperly
force the blossoming Underwood Agri-Tourism industry to bear a disproportionate share of the
negative environmental and socioeconomic impacts of this project in violation of WAC 463-60-

085. Such a result is prohibited by WAC 463-47-110 which states that “[t]he overriding policy of



the council is to avoid or mitigate adverse environmental impacts which may result from the

council's decisions.”

TOURISM IS THE LIFE BLOOD OF THE GORGE

Facts
Skamania County is more dependent on tourism than any county in the State of Washington.
(See Appendix 1). In 2007:

e 47% of all retail and lodging tax collections in the county came from visitors.
0 The highest percentage in the state.
e Almost 11% of all spending in Skamania County was travel related. Over 58 million
dollars.
0 The highest percentage in the state.

Where do these figures come from? In December of 2008, the State of Washington, through
the Department of Community Trade and Economic Development, which also employs the staff
of this Council, released these findings in a report on the importance of Travel Impacts to the
economy of this state.

The state concluded that the travel industry:

e Generates tax benefits for Washington residents.
e Generates job opportunities for Washington residents.
e And benefits all regions of the state.

This study found in particular that rural counties, including Skamania County, have a greater
number of travel-generated jobs in relation to total employment. And that we are more
dependent on the travel industry. They determined that over 10% of Skamania County’s jobs
are generated by tourism. Maybe this is no great surprise since we live in one of the most
beautiful places on earth.

The State of Washington also released a report in 2002 titled “Travel Industry Employment.”
(See Appendix 1). It was released by the Washington Department of Business & Tourism
Development. They reached the same conclusions and found specifically that “[t]his is because



some rural areas are recreation destinations and/or have little employment in manufacturing or
other industries....” Once again topping the list are counties in the Columbia River Gorge.

Two key conclusions of this study:

e The travel industry develops and thrives “to the extent [it] has comparative advantages
in the Northwest relative to other locations in the U.S.

e “[H]igh-quality, natural, and outdoor recreation resources” are an example of such an
advantage.

Why does this all matter in this hearing? Because any development proposal that has the
potential to cut off the life blood of our economy needs to be closely monitored, carefully
studied, and mitigated in a manner that eliminates damaging impacts.

AGRI-TOURISM DRIVES HOOD RIVER
AND EASTERN SKAMANIA COUNTY

Facts

Hood River is a tourist mecca just like Skamania County. The Hood River Valley is famous
worldwide for the breathtaking beauty of its farms, orchards and vineyards. In fact, Hood River
is a case study in the economic power and sustainability of agri-tourism. You need look no
further that the front page of the Hood River County Chamber of Commerce website. (See
Appendix 2). The image of Hood River IS agri-tourism. It is plastered everywhere: pictures,
events, festivals and links to other sites dedicated to agri-tourism in its many forms.

The other marketing push in Hood River? Recreation and scenery, of course. Just as the State
of Washington has concluded in its studies, “high-quality, natural, and outdoor recreation
resources” are our primary asset and must be leveraged. They must also be carefully guarded
to assure our economic health and well being.

Why is Hood River important at this hearing? Because Underwood, which is in Eastern
Skamania County, and which is the site of this proposal, sits directly across the Columbia from
Hood River and is inextricably tied to Hood River: topographically, economically, and
evolutionarily. Although our county seat is 30 miles away in Stevenson, we have a uniquely
different set of issues and opportunities. Issues and opportunities that county government has
failed to understand. This is evident in light of the county’s decision to publically endorse this



project without consideration of the impacts to Underwood agri-tourism. Agri-tourism that
holds the key to Underwood’s economic future... if it is responsibly cared for.

UNDERWOOD AGRI-TOURISM IS GROWING QUICKLY

Facts

The primary driver of agri-tourism in Underwood is its far reaching reputation as one of the
premier wine producing regions in the world. (See Appendix 3). Amazing as it may sound, the
new Columbia Gorge Wine Appellation was recently recognized as one the best emerging
regions in the world along with Paso Robles, California and the Maule Valley in Chile. The same
accolades were earned in Seattle Magazine.

In fact the Washington wine industry is now ranked as the second largest premium wine
producer in the U.S. Washington Winery of the Year in 2009 was Maryhill Winery, located here
in the Gorge. Winery of the Year in 2007 was Cathedral Ridge Winery in Hood River, also
located directly across the river from Underwood, and often touting Underwood wines. (See
Appendix 3).

Even more to the point, Celilo Vineyards in Underwood, is consistently ranked as one of the Top
10 vineyards in Washington, which as mentioned, is ranked second nationally in the production
of premium wines. The entire south slope of Underwood Mountain is considered the cream of
the crop. If any question remains regarding the value of the wine industry in Underwood, we
need look no further than the seal of approval of SDS Lumber who recently informed the
community that it has purchased potential vineyard land in Underwood.

SOCIO-ECOMNOMIC VALUE OF UNDERWOOD AGRI-TOURISM

Facts
Agri-Tourism is a reality in Underwood as we sit here today. There are over 30 large scale

agricultural operations within the community. Some of these enterprises were started
generations ago, and others have broken ground within the last year. In many ways, the
Skamania County Agri-Tourism Association owes its new found status to the proposal before
you. We have formally come together for the first time out of necessity. A necessity borne
from the threat that this project poses to our very existence.



Although our members have each made extraordinary commitments of time and capital to the
common vision of making Underwood the premier agri-tourism destination in the Gorge, until
recently, we were working in parallel, rather than in concert. The threat that this project poses
to that vision, however, immediately galvanized farm, winery, and vineyard owners across the
community. We now stand here with a consensus of opinion, not just on this project, but on
future lobbying goals, marketing strategies, and product offerings.

The Association has two primary marketing strategies:

e Promote the “Underwood Agri-Tourism Loop” in a manner similar to the Hood River
Fruit Loop.
0 The Hood River Fruit Loop is considered a national model for successful agri-
tourism
0 See Appendix 2 (Fruit Loop) and Appendix 4 (Underwood Agri-Tourism Loop)

e Establish the Underwood Vineyard Trek as a “can’t be missed” one-of-a-kind
opportunity to hike through 12 of the country’s premier vineyards while sampling world
class wines and views.

0 Nowhere else in the U.S. have 12 contiguous vineyards collectively developed a
private trek situated in the heart of a National Scenic Area.
0 See Appendix 4 (Underwood Vineyard Trek)

Underwood Agri-Tourism is not just about wine. Other members offer produce, free-range
organic livestock, lavender viewing, and organic herbs. One of the original visionaries in
Underwood is Hank Patton, who founded World Steward which is located in the Upper
Underwood Agri-Tourism Loop, and is committed to environmental stewardship, sustainable
farming, research and education. (See Appendix 4).

In addition, three wineries are already in operation in Underwood. One of those wineries is
now considered by many to be the premier commercial events site in the Columbia Gorge. A
number of other vineyards located in the Upper Loop have future winery plans which have
been put on hold as a result of the potential negative impacts of this proposal.

As set forth in Appendix 4 to our comments, the economic and socioeconomic value of the
existing Underwood Agri-Tourism industry is significant and quantifiable. It is diverse and
sustainable and benefits citizens and governments throughout the region. The tremendous
future potential is also quantifiable and dwarfs the tax benefits of the seven A Towers as
projected by SDS Lumber. (See Appendix 1, 2, 3 & 4-Economics of Wine in Underwood).



AGRI-TOURISM & 40 STORY TURBINES DON’T MIX

Facts

SDS once told the Underwood community that wind turbines are “beautiful.” We are all
welcome to our personal opinions, but in these proceedings facts should rule. And the fact is
that tourists, and especially tourists in the Gorge, don’t want to see industrial development.
This fact is set forth clearly in studies conducted by the U.S. Government, and the State of
Oregon which are attached to our comments as Appendix 5 and Appendix 6. These facts are
undisputed and need no further discussion.

MOVING THE “A TOWERS” MITIGATES TOURISM IMPACTS

Facts

The seven “A Towers” sit alone on a clear-cut ridge at the very most southern portion of the
proposed project. If installed they would dominate views, day and night, from far more
locations than are depicted in the application submitted to Council. To remove any uncertainty
about the visual impacts of the seven A Towers, the Agri-Tourism Association hired a pilot to fly
a photographer along the ridge where these towers are proposed. In Appendix 7 to our
comments, you will find the results. Take note of the photograph that was taken directly over
the ridge at an elevation of 300 feet above the ridge. This photograph tells the story of who will
see the seven A Towers. Also note that the photograph was taken 120 feet below the top of
the proposed towers.

Then take note of the next photograph that shows the locations of existing businesses along the
Underwood Agri-Tourism Loop. The impacts are clear. The solution is also clear. The re-siting
of the seven A Towers eliminates all visual impacts to the Underwood Agri-Tourism industry, as
well as the visual impacts to a vast area throughout the Gorge.

When you consider our fate, please keep in mind the following statement of SDS Lumber
Company which was made in reference to its decision to expand this project to 80+ turbines by
leasing adjacent DNR land:

“[Expansion] also gives us more flexibility. If we have more flexibility, we can use that to
optimize the site and minimize impacts.”



Hood River News on February 25, 2009 (emphasis added). We are glad that SDS is realizing that
the impacts of this project must be mitigated. But, the seven A Towers should be mitigated
whether or not this project is expanded. And that mitigation decision should be based on a
balancing of the negative impacts of the A Towers alone.

THE SEVEN “A TOWERS” ARE INCONSISTENT WITH
CURRENT ZONING AND EXISTING USES

In the land use portion of its application, SDS suggests that this project will diversify the use of
its land and, in turn, the county’s economy. Next they state that this “natural resource-based
land use would better insulate the Applicant from economic cycles that have undermined
similar timber operations....” What they don’t mention is that the “A Towers” would sit on land
that is specifically set aside for just the opposite purpose: to protect and insulate existing uses
such as the agricultural operations of the members of the Skamania County Agri-Tourism
Association. Operations which continue to diversify the county’s tourism based economy, and
barring the “A Towers,” are not at risk of economic failure.

We will discuss applicant’s claims in the order they are presented in Part 4.2 of the application
which addresses weather the “A Towers” would comply with the controlling conditional use
requirements.

The first requirement is that the seven “A Towers”

Be either compatible with other uses in the surrounding area or is no more incompatible
than are other outright permitted uses in the applicable zoning district.

The applicant, and for that matter, the county, never took the time to study the socio-economic
value of agri-tourism and why the A Towers are incompatible with such outright permitted
uses. Our appendix of data establishes complete incompatibility and is based on research
conducted by the U.S. government, the State of Washington, and the State of Oregon. This is
not a wheat field surrounded by nothing. The A Towers would loom over one of the country’s
premier winemaking regions and the most valuable agri-tourism land in Skamania County.

To claim that these towers are “no more incompatible with the surrounding area than other
uses permitted in the County’s zoning code,” is uninformed. To say that this “project would in
no way impair the use of any of the surrounding lands” conveniently ignores the years of work



and the capital invested by members of the Agri-Tourism Association, not to mention the high
regulatory hurdles we have so painstakingly cleared. The fact is that nowhere in this state have
420 foot turbines been approved as permanent fixtures on a ridge with such profound
compatibility concerns.

The next requirement is that the project

Not materially endanger the health, safety, and welfare of the surrounding community
to an extent greater than that associated with other permitted uses in the applicable
zoning district.

The seven “A Towers” are the single greatest threat to the economic welfare of the Agri-
Tourism community in Underwood. Our comments yesterday address this issue and no more
needs to be said today.

Next, the project may

Not hinder or discourage the development of permitted uses on neighboring properties
in the applicable zoning district as a result of the location, size or height of the buildings,
structures, walls, or required fences or screening vegetation to a greater extent than
other permitted uses in the applicable zoning district;

The application states that the “turbines in the corridor proposed in the For/Ag-20 zones would
be approximately 426 feet tall” and that “the proposed turbines would be taller than other
structures permitted outright in the For/Ag-20 zone.” The application claims that their height
and visibility would not hinder or discourage the development of any of the uses identified in
Table 4.2-2. Just the opposite is true. Commercial agriculture, a permitted use in Table 4.2-2 is
the very basis of agri-tourism, which as proven in Hood River, can drive the economy of an
entire county. And as established in the data we submitted yesterday, the seven “A Towers”
are incompatible with agri-tourism and have therefore caused a number of wineries to table
development plans.

This council deserves better than applicant’s bare claim that “the project would in no way
hinder the use or development of surrounding properties.”
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MOVING THE “A TOWERS” ELIMINATES THE VIOLATION
OF THE COUNTY’S ZONING POLICY

The last of the conditional use requirements for the “A Towers” leads us to the policies behind
our county’s land use law. It requires that this project:

Not be in conflict with the goals and policies expressed in the current version of the
County’s comprehensive plan.

The policies behind the For/Ag-20 zone more clearly explains why the “A Towers” don’t belong.
The county policy for the Resource Production Zone is:

To provide land for present and future commercial farm and forest operations in areas
that have been and are currently suitable for such operations, and to prevent conflicts

between forestry and farm practices and nonresource production uses by not allowing

inappropriate development of land within this zone classification” (SCC 21.56.010[A]).

(Emphasis added.) This is a clear statement that the conflict the “A Towers” create should not
be allowed.

This same conclusion must be reached by applying the County’s own vision statement for our
community which states that:

Skamania County is strongly committed to protecting our rural character and natural
resource based industries while allowing for planned future development that is
balanced with the protection of critical resources and ecologically sensitive areas, while
preserving the community’s high quality of life.

(Emphasis added.)

CONCLUDING REMARKS

We are very thankful that the Council brings to this process a broad perspective of the benefits
and impacts of wind development. A perspective that is understandably missing from a county
government in financial crisis.

We are also confident that this council will use its broad mitigation powers, its depth of
experience and basic common sense to draw a line in the sand. A line that will make it clear to
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people throughout the country that in the Northwest, turbines don’t have a right to dominate
every ridgeline just because the wind blows.

We feel fortunate. Fortunate that each of you is here in the Gorge, and fortunate that during
your site visit, you’ll have the chance to experience the extraordinary beauty of our agricultural
community and understand why it is a priceless resource in and of itself...not just to those of us
who live Underwood, but to people throughout the Gorge who benefit economically from its
snowballing reputation as one of the premier wine producing destinations in the United States.

We ask you to take a moment. A moment to make sure you visit the southern most portion of
the site where you will decide whether the A Towers should abut the boundary of a National
Scenic Area. Take in the sweeping view of the vineyards below, of the Columbia River Gorge,
and of the vast panoramas of the Hood River Valley in the background.

And then, take a moment to transport yourselves from the prominent ridgeline where you
stand, to any one of the places you see before you. Now from that spot imagine looking back
to the Underwood skyline. What will catch your eye first? Would it be the 40 story “A Towers”
spinning as they reach skyward from a clear-cut ridge?

That image will be Underwood’s new calling card. Will turbines beckon the millions of tourists
who come to the Gorge every year for the “Beautiful National Parks” and “Protected
Environmental Areas”? Will tourists be inspired to drive the Agri-Tourism Loop to upper
Underwood and walk from vineyard to vineyard, and winery to winery, directly below a
complex of 40 story towers?

It is this Council’s responsibility to make sure we never know the answers to those questions.
With the stroke of a pen, the A Towers should simply be moved elsewhere in the matrix of this
project.
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APPENDIX 1

“"Tourism is the Life Blood of the Gorge™
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THE TRAVEL INDUSTRY GENERATES TAX BENEFITS FOR WASHINGTON RESIDENTS

Almost all (96 percent) of the state and local tax receipts generated by visitor
spending are paid at the point of sale (sales, lodging, gasoline, and auto rental
taxes). Almost two-thirds (63 percent) of all visitor spending is associated with
residents of other countries and states. Because of these two factors, the travel
industry generates relatively large tax benefits for Washington residents.

s Travel spending accounted for over $1 billion in local and state tax revenue
in 2008. This represents roughly five percent of local and state tax
collections, not including property tax collections.

» Visitors from outside of Washington (residents of other states or countries)
generated $250 of tax revenue for each Washington household. Resident

travel within the state generated an additional $150 of tax revenue per
household.

THE TRAVEL INDUSTRY GENERATES JOB OPPORTUNITIES

Most of the jobs directly supported by travel spending are in labor-intensive
businesses in the leisure and hospitality sector and transportation. Many of these
jobs provide valuable work experience for younger workers, who are often
continuing their formal education. There are also substantial opportunities for
business ownership and self-employment in small and medium size businesses that
depend on visitor spending.

o The total employment directly generated by travel spending was 149,900 in
2008. This represents approximately 3.8 percent of all jobs in Washington.

s Travel spending directly generated $4.3 billion in earnings, representing 2.1
percent of all earnings in the state.

THE WASHINGTON TRAVEL INDUSTRY BENEFITS ALL REGIONS OF THE STATE

Six out of ten of all travel-generated jobs are located in the five most urbanized
counties in Washington state (Clark, King, Pierce, Snohomish, and Spokane).
However, many of the smaller counties have a greater number of travel-generated
jobs in relation to total employment — they are more dependent on the travel
industry.

e The six counties with more than 10 percent travel-generated jobs were all
non-urban (Skamania, Pacific, San Juan, Grays Harbor, Jefferson, and
Chelan). The 12 counties with more than 6 percent travel-generated jobs
were also all non-urban.

e Travel spending generates more than 15 percent of local sales and lodging
taxes in 13 counties. All of these counties are non-urban.

DEAN RUNYAN ASSOCIATES PAGE 11l



Washington State

Travel Spending by County, 2000-2007
($Millions)
*Annual

2000 2001 2002 2003 2004 2005 2006 2007 Change

Adams 18.3 18.5 17.5 197 22.1 243 26.1 27.5 4.8%
Asotin 220 222 222 216 244 241 265 26,6 3.9%
Benton 1742 183.1 1895 2012 2146 2232 2385  261.1 6.2%
Chelan 2473 2499 2564 2630 2789 2829 3157  340.1 5.0%
Clallam 133.1  138.0 1385 1428 1561 1668 172.8  181.0 3.8%
Clark 2528 2604 261.5 2777 2989 3335 3703 3994 6.3%
Columbia 5.4 5.5 5.5 6.3 5.9 6.8 6.7 7.8 6.0%
Cowlitz 96.3 1007 970 984 1068 1128 1229 1367 3.9%
Douglas 25.1 255 239 268 275 307 342 374 4.3%
Ferry 124 124 125 12.1 12.3 13.1 13.8 148 2.5%
Franklin 57.1 599 592 613 665 765  81.6  90.6 3.8%
Garfield 1.4 1.4 1.4 1.5 1.6 1.6 1.7 1.7 3.1%
Grant 1344 1276 1312 1342 1427 1615 1696 189.8 4.2%
Grays Harbor 178.7  183.2 1840 1950 2055 2185 2330  256.9 4.9%
Island 106.0  111.7 108.6 109.5 1159 1207 126.6  129.9 3.1%
Jefferson 85.8  84.1 873 873 984 957 986 1026 3.1%
King 5296.6 5,190.3 5,058.2 5,259.6 56247 6,206.5 6,848.1 7,329.2 5.1%
Kitsap 176.5  183.1 1905 199.2 2165 2373 2517 2588 4.3%
Kittitas 77.9  79.1 789 839 888 1021 1122 1221 5.1%
Klickitat 216 233 235 233 243 257 274 299 3.7%
Lewis 118.2 122.8 1248 1321 1410 1551  169.1  180.0 4.8%
Lincoln 1.0 113 1.0 116 128 143 160 167 5.4%
Mason 61.1 624 620 623 705  79.1 854 902 4.1%
Okanogan 108.7 109.2 101.3 107.2 1152 1205 1283 1355 4.2%
Pacific 87.9  89.1 91.5 932 975 1040 1069 111.8 3.7%
Pend Oreille 18.2 186  18.3 19.2 19.2 215 215 224 3.6%
Pierce 646.0  640.1 6442 674.0 729.1  786.5 8528  893.1 4.8%
San Juan 105.6  113.9 1106 1062 1161 1188 1213 1273 5.7%
Skagit 1742 1713 1674 1787 1950 2116 2346 2550 4.8%
Skamania 396 372 375 468 514 535 559 (587  (10.9%
Snohomish 584.2 5912 5892 611.6 681.0 7557 8351  894.9 6.0%
Spokane 5744 5705 568.5 637.6 6864 727.8 7883  859.4 4.8%
Stevens 383 39.1 395 409 432 469 498 523 3.4%
Thurston 180.0  189.6 1903  208.6 2238 2417 2654 2856 6.2%
Wahkiakum 2.5 24 2.6 3.3 3.0 3.1 4.1 4.2 6.8%
Walla Walla 50.7 572 575 605  65.1 716 758  84.0 5.6%
Whatcom 303.9  313.9 3177 3346 3619 3964 4225 4537 4.2%
Whitman 404 398 398 438  46.1 474 514 539 5.3%
Yakima 235.9 2402  241.2 2492  263.5 2823 3071 3270 3.8%
State Total 10,504 10,480 10,362 10,846 11,654 12,702 13,869 14,850 5.0%

*Annual Change is the average annual percentage change from 1991-2007.
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Retail Sales and Lodging Tax Collections
Total Collections Compared to Visitor-Generated Collections, by County (2007)

($000)
Total Tax Collections (see note) Percent Visitor-Generated
State Local State Local Sales

Sales Sales Lodging Sales & Lodging Total

Adams 11,950 2,030 110 5.8% 11.9% 6.8%
Asotin 12,280 1,330 170 8.9% 21.1% 10.4%
Benton 167,150 46,340 2,230 5.2% 10.7% 6.5%
Chelan 96,140 22,420 3,280 14.9% 28.6% 18.3%
Clallam 68,790 19,140 1,130 10.4% 17.6% 12.2%
Clark 315,330 67,900 2,660 4.1% 8.5% 4.9%
Columbia 2,710 420 30 9.4% 17.3% 10.7%
Cowlitz 91,740 16,190 700 5.6% 10.6% 6.4%
Douglas 29,800 6,400 130 3.2% 5.7% 3.6%
Ferry 2,460 420 50 20.5% 32.0% 22.7%
Franklin 68,840 15,860 650 4.9% 9.6% 5.8%
Garfield 1,130 170 0 5.0% 6.0% 5.2%
Grant 99,820 19,990 940 5.8% 11.3% 6.8%
Grays Harbor 62,030 17,260 1,860 14.6% 25.8% 17.6%
Island 57,350 15,920 530 9.9% 14.6% 11.0%
Jefferson 24,310 6,810 670 17.8% 28.7% 20.8%
King 3,054,190 1,085,090 87,840 5.4% 14.5% 8.1%
Kitsap 232,800 75,010 910 3.5% 5.4% 4.0%
Kittitas 51,530 9,550 540 7.1% 13.8% 8.3%
Klickitat 11,020 1,280 60 8.6% 14.5% 9.3%
Lewis 74,740 14,940 520 7.4% 12.1% 8.3%
Lincoln 5,300 900 10 8.2% 11.3% 8.7%
Mason 36,410 10,120 280 9.6% 14.0% 10.7 %
Okanogan 33,800 5,760 770 13.1% 25.8% 15.4%
Pacific 14,100 2,870 690 26.1% 44 .3% 31.0%
Pend Oreille 6,510 1,100 40 11.9% 17.0% 12.7%
Pierce 817,720 275,780 5,950 3.8% 6.6% 4.5%
San Juan 23,980 4,550 1,070 22.8% 41.4% 27.3%
Skagit 163,510 35,110 1,100 4.9% 8.9% 5.7%
Skamania 5,200 440 530 37.9% 73.2% 47.6%
Snchomish 762,850 234,230 3,880 3.9% 6.2% 4.4%
Spokane 498,680 122,940 6,770 5.6% 11.7% 7.0%
Stevens 23,940 4,050 120 6.7% 10.6% 7.3%
Thurston 273,150 75,530 1,200 3.5% 5.7% 4.0%
Wahkiakum 1,730 270 10 10.3% 16.4% 11.2%
Walla Walla 45,610 9,510 h60 6.6% 13.0% 7.8%
Whatcom 210,310 58,260 1,660 7.8% 11.9% 8.7%
Whitman 31,900 5,900 300 6.3% 12.1% 7.3%
Yakima 183,460 45,160 2,440 5.3% 11.5% 6.7 %
State total 7,674,260 2,336,960 132,390 5.5% 12.0% 7.2%

Source: Dean Runyan Associates and Washington State Department of Revenue. Total retail tax collections
estimated from taxable sales reported by Department of Revenue and estimated countywide sales tax rates.
These estimates will differ from actual retail tax collections. Local amusement taxes included with local sales
tax collections. Lodging taxes include all hotel/matel taxes and King County Convention Center taxes.
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Skamania County
Travel Impacts, 1991-2007

833 SW 11™ Ave,, Sufte 920, Portland OR 97205
503.226.2573 FAX503.226.2584

www.dean runyan.com

1991 1999 2001 2003 2005 2006 2007
Total Direct Travel Spending ($Million)
Visitor Spending at Destination 11.3 34.5 37.2 46.8 535 559 58.7
Other Travel* 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total Direct Spending 11.3 34.5 372 468 535 559 587
Visitor Spending by Type of Traveler Accommodation ($Million)
Hotel, Motel 2.2 21.2 229 31.0 36.4 38.1 40.2
Private Campground 1.3 1.6 1.7 1.8 1.9 2.0 2.2
Public Campground 2.8 3.4 3.5 3.6 3.8 3.9 4.0
Private Home 1.2 1.6 1.7 1.8 1.9 2.0 2.1
Vacation Home 1.1 1.3 1.4 1.4 1.5 1.6 1.7
Day Travel 2.7 5.5 59 7.1 7.9 8.2 8.5
Spending at Destination 11.3 34.5 37.2 46.8 535 559 58.7
Visitor Spending by Commodity Purchased ($Million)
Accommodations 2.0 9.7 10.1 12.5 14.8 15.7 17.0
Food & Beverage Services 3.1 10.2 11.3 15.1 17.6 18.4 19.3
Food Stares 1.2 2.5 2.7 33 37 3.8 4.0
Ground Tran. & Motor Fuel 0.2 0.3 0.3 0.4 0.5 0.6 {#
Arts, Entertainment & Recreation 2.9 7.6 8.2 10.4 11.4 11.7 12.0
Retail Sales 1.9 4.2 4.5 5.2 5.6 5.7 5.8
Air Transportation (visitor only} 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Spending at Destination 11.3 34.5 37.2 46.8 535 559 58.7
Industry Earnings Generated by Travel Spending ($Million)
Accommodations & Food Service 1.2 5.1 5 7.4 8.4 8.7 9.2
Arts, Entertainment & Recreation 1.1 3.0 3.5 4.2 4.7 4.8 4.9
Retail ** 0.4 0.8 0.9 1.2 1.3 1.3 1.4
Auto Rental & Ground Tran. a a a a a a a
Air Transportation (visitor only} 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Travel* 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Total Direct Earnings 2.7 9.0 9.9 12.8 14.5 14.9 15.6
Industry Employment Generated by Travel Spending (Jobs)
Accommodations & Food Service 120 370 340 410 450 450 450
Arts, Entertainment & Recreation 110 170 200 220 230 220 250
Retail** 40 60 70 70 70 70 70
Auto Rental & Ground Tran. b b b b b b b
Air Transportation (visitor only} 0 0 0 0 0 0 0
Other Travel* 0 0 0 0 0 0 0
Total Direct Employment 270 610 610 700 750 740 760
Tax Receipts Generated by Travel Spending ($Million)
Local Tax Receipts 0.0 0.3 0.4 0.5 0.6 0.7 0.7
State Tax Receipts 0.4 1.3 1.4 1.8 2.0 2.1 2.3
Total Direct Tax Receipts 0.4 1.6 1.8 2.3 2.7 2.8 3.0

Details may not add to totals due to rounding. *Other Travel includes resident air travel and travel agencies.

**Retail includes gasoline. Less than $50,000 in earnings denoted by 'a'. Less than 5 employees dencted by 'b'.



WASHINGTON STATE

Travel Industry Employment
State of Washington

Prepared by:

Dean Runyan Associates

833 SW 11th Avenue, Suite 920
Portland, Oregon 97205
503-226-2973
www.deanrunyan.com

Prepared for:

Washington State Office of

Trade and Economic Development
Business & Tourism Development
360-725-5050

April 2002

Washington State

Business & Tourism Developement

210 11th Avenue South West, Suite 101
Olympia, Washington 98504
www.experiencewashington.com/industry



Summary

The travel industry is one of Washington state’s major industries. Travel-related
spending by out-of-state visitors and Washington residents traveling within the state
totaled $10.8 billion in 2001 and provided 156,000 jobs, with total earnings of $3.2
billion.

Travel-generated employment has grown substantially since 1997. From 1991 through
2000, travel-generated employment increased from 138,000 to 161,000 jobs. Due to
the weak economy and tragic events of September 11, employment generated by the
travel industry declined by 5,000 jobs in 2001.

Average travel industry wage levels depend on occupation and range from $9.82 to
$16.08 per hour for hourly and salary employees. The industry-wide average wage is
$11.92 per hour, or about $24,800 annually for the average full-time worker.

The travel industry makes major contributions to state and local tax revenues. In
2001, travel spending in Washington state generated $200 million in local tax revenues
and $559 million in state tax revenues.

Travel-generated employment is more important in rural regions of the state. About
one-half of all travel jobs are located in the Seattle metropolitan area (King, Pierce, and
Snohomish counties). But the counties that have the highest number of travel-generated
jobs in relation to total employment are rural counties. There are seven counties in
Washington state that have more than ten percent travel-generated employment — they
are all rural.

The Washington travel industry consists of 28,343 businesses. These businesses are
dispersed throughout Washington but are more concentrated in travel corridors and
destination areas.

The need for jobs in Washington is higher in rural locations where the travel industry
is an important source of jobs. Unemployment in Washington’s urban areas averaged 4
percent in 2000, corresponding to 68,400 people in King, Pierce, and Snohomish
counties. In Washington’s medium urban and rural areas, unemployment was
significantly higher — 6 percent and 7 percent respectively — representing 47,200 and
42,250 unemployed people.
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Washington’s rural counties are the most dependent on travel-related employment

While half of travel-related employment is in Washington’s large urban areas, it is the
rural locations that tend to be more concentrated, relative to the size of their population,
on the travel industry. This is because some rural areas are recreation destinations
and/or have little employment in the manufacturing or other industries that characterize
more densely populated areas in the state. Figure II-4 shows the distribution of county
concentration in the travel industry, as represented by the percent of employment in
each county that is directly attributable to travel-generated sales.

Figure I1-4
Percent of Employment Directly Attributable to Travel Expenditures
1999, by County
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The counties at the top of the list — on the coast, in the Cascades, Columbia River Gorge
or Northeast - are all rural counties that are visitor destinations. They are characterized
by 8.5 % or more of their employment directly attributable to travel sales. For
comparison, the overall state average is 4.0 %. King County, with the largest number of
travel industry jobs overall, comes in at 3.3 %.
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VI. The Need for Jobs in Washington

The primary value of the travel industry to residents of Washington is the employment
and opportunities for business development that it offers. In this regard, the travel
industry functions in a manner similar to the other major manufacturing, agricultural or
service industries in the state. These industries develop and thrive to the extent that they
have comparative advantages in the Northwest relative to other locations in the U.S. and
elsewhere; examples of advantages consist of factors such as inexpensive electricity (for
manufacturing), good port facilities (for transportation), and high-quality, natural, and
outdoor recreation resources {for leisure travel).

This chapter reviews the need for new and/or additional employment in Washington,
based on data for the state from the Washington State Department of Employment
Security and on selected data from national sources where no Washington data are
available.

Unemployment

Entry-level jobs are necessary in Washington

Additional employment is needed throughout Washington, particularly for those who
are young and/or have limited skills. Data show that this group has a persistently high
rate of unemployment and finds it difficult to enter and build a career that provides a
stable income that is adequate to provide for a family. Many of these unemployed
youth live in large urban areas and are racial minorities, but similar individuals are
found throughout the state, rural areas included. Although specific data for Washington
are not available, this situation is illustrated by Figure VI-1, showing U.S. data.

The primary need for young people entering the work force is for entry-level positions
that allow them to gain work experience, often while they are attending school. This
early work experience is invaluable - and in fact necessary for subsequent employment
- for developing basic work skills, values, and habits. Entry-level work in the travel
industry, moreover, is particularly good for beginning a career in the service sector of
the Washington economy, in that these careers are particularly people-oriented and
require communication skills and work habits that prevail in travel industry businesses.
Even for those ultimately bound for a career in manufacturing or another industry other
than a service industry, this early training in a service-oriented environment is valuable
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for building the communication and teamwork capabilities that pervade even non-
service business sectors.

Figure VI-1
Unemployment, 2000
U.S. Entry Level Workforce compared to Total U.S. Workforce

U.S. Labor Force 6%

|

15%

All Age 16-19

Black Age 16-19 30%

|
0% 10% 20% 30% 40%

Unemployment

Source: U.S. Bureau of Labor Statistics

Unemployment rates are highest in rural areas

Although the number of unemployed in Washington’s urban areas is high, the
unemployment rate is highest in rural areas. See Figure VI-2. This situation relates to
the economic transformations that are underway in locations that previously had relied
heavily on resource-hased industries such as wood products and fishing.

The need for jobs in Washington is high in both urban and rural locations

Unemployment in Washington’s urban areas has been moderate {by national standards),
averaging four percent in 2000. This figure corresponds to 68,400 people in King,
Pierce, and Snohomish counties who are in the labor force but who are unable to find
work. See Figure VI-3. This is the largest concentration of unemployed people in the
state, and represents an important challenge with respect to providing employment
opportunities.

As a proportion of population, however, unemployment is higher in Washington’s
smaller urban locations and in rural areas. This unemployment averaged 6.1percent and
7.3 percent in 2000, representing 47,200 and 42,250 unemployed people, respectively.
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Travel Impacts, 1991-2007p
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1991 2002 2003 2004 2005 2006 2007p
Total Direct Travel Spending ($Million)
Visitor Spending at Destination 304 58.0 60.0 64.1 64.7 68.7 71.5
Other Travel* 0.1 0.2 0.1 0.1 0.1 0.2 0.2
[ Total Direct Spending 30.5 58.2 60.7 64.3 64.9 68.8 716]
Visitor Spending by Type of Traveler Accommodation ($Mil-lion)
Hotel, Motel 11.6 25.0 25.8 27.9 28.0 30.2 31.9
Private Campground 1.0 1.3 1.4 1.4 1.4 1.5 1.6
Public Campground 2.0 2.7 27 2.8 2.8 2.9 2.9
Private Home 1.5 2.4 2.5 2.6 2.8 2.9 3.1
Vacation Home 0.4 1.2 1.3 1.3 1.4 1.5 1.6
Day Travel 13.9 25.5 26.3 28.0 28.3 29.7 30.5
Spending at Destination 304 58.0 60.0 64.1 64.7 68.7 71.5
Visitor Spending by Commodity Purchased ($Million)
Accommodations 5.3 10.9 171.0 11.6 11.6 12.6 13.6
Food & Beverage Services 8.7 17.0 17.7 19.2 19.5 20.6 27.5
Food Stores 3.2 5.9 6.2 6.7 6.6 6.9 7.2
Ground Tran. & Motor Fuel 1.8 27 3.3 39 4.6 5.3 5.8
Arts, Entertainment & Recreation 5.0 9.7 10.0 10.7 10.5 10.9 T
Retail Sales 6.4 11.8 11.8 12.1 119 12.3 12.3
Air Transportation (visitor only) 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Spending at Destination 304 58.0 60.0 64.7 64.7 68.7 71.5
Industry Earnings Generated by Travel Spending ($Million)
Accommodations & Food Service 5.2 104 10.7 11.4 11.5 12.3 12.8
Arts, Entertainment & Recreation 1.5 29 3.0 3.1 3.1 3.3 3.3
Retail** 1.1 2.0 2.1 2.2 2.2 2.3 2.3
Auto Rental & other ground fran. a a a a a a a
Air Transportation (visitor only) 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Travel* 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Total Direct Farnings 7.9 154 15.9 16.9 16.9 18.0 18.6
Industry Employment Generated by Travel Spending (Jobs)
Accommodations & Food Service 450 680 680 720 700 730 730
Arts, Enterfainment & Recreation 120 170 180 170 180 190 190
Retail** 80 110 170 120 120 110 110
Auto Rental & other ground tran. b b b b b b b
Air Transportation (visitor only) 0 0 0 0 0 0 0
Other Travel* b b b b b b b
Total Direct Employment 690 960 980 1,000 71,000 71,030 1,030
Tax Receipts Generated by Travel Spending ($Million)
Local Tax Receipts 0.3 0.7 0.7 0.7 0.7 0.8 0.8
State Tax Receipts 0.7 1+ 1:2 1.4 14 1.5 1.5
Total Direct Tax Receipts 1.0 1.8 1.9 2.1 2.1 2.3 2.4

Details may not add to totals due to rounding. *Other Travel includes resident air travel and travel agencies. **Retail includes
gasoline. Less than $50,000 in spending, earnings or tax receipts = 'a'. Less than 50 employees = 'b'.
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APRIL 20, 2009

CURRENT EVENTS

APRIL 16, 2009 Computing Devices - Keeping You in Touch with
Celilo Wine Dinner your Business

click here click here

APRIL 18-19, 2009 MAY 1-3, 2009

Apple Valley's Blossom Festival Dessent Party
click hiere

APRIL1E-19 2009
Blossom Craft Show
dick here

APRIL1B-19, 2009
Blossom Fest Quilt Show and Sale
click hers

APRIL1E, 2009
Fruit Label Swap Meet
click hare

APRIL1E, 2009
Historic Columbia River Highway
click here

APRIL 20, 2009

Introduction to Acupuncture and Self-Acupressure
Technigues Workshop

click here

APRIL 28, 2009
Celilo Cooking Classes w/ Chef Ben Stenn

click here

APRIL 30, 2009
Meeting with Your |T Department - i ohile

2Znd Annual Columbiz Gorge Fiddie Contest

click here

MAY 1-31. 2009
Digital Media
click hers

MAY 2 2005
Antigue Appraisal Fair
click here

MAY 7, 2009
Business After Hours
click here

MAY 723, 2009
Death and the Maiden
click here

MAY 3, 2009
2009 Spring Bling
click here

MAY 14, 2003
Celilo Wine Dinner
click here

MAY 15, 2009
Gorge Angel Conference
click here




MAY 20, 2009
Chautaugua Program
click here

MAY 23-24, 2009

Phelps Creek Vineyard Open House Memarial Day
Weekend

click here

MAY 30, 2009
Brent Gunter Concert
click here

MAY 30, 2009
Bedpan Open Golf Tournament
click here

JUNE 4, 2009
Business After Hours
click here

JUNE 5-23, 2009
Art in the Garden
click here

JUNE 11, 2009
Celilo Wine Dinner
click here

JUNE 22-26, 2009
Artist Workshop
click here

JULY 2, 2009
Business After Hours
click here

JULY 3 - AUGUST 2, 2009
Art-a-Day: 30 Days
click here

JULY 4, 2009
4th Of July Extravaganza
click here

JULY 4-6, 2009
Old Fashioned 4th of July Party & BBQ,
click here

JULY 9-19, 2009
Tick, Tick, ... Boom
click here

JULY 11-12, 2009
Fruit Loop Cherry Days & Country BBQ,
click here

JULY 18, 2009
Custom Car Show with the Ring Kings
click here

JULY 22-25, 2009
83rd Hood River County Fair
click here

AUGUST 6, 2009
Business After Hours
click here

AUGUST 8, 2009
Gorge Wine Celebration for Hospice
click here

AUGUST 8-321, 2009
Van Gogh Days
click here

AUGUST 8-31, 2009
Van Gogh Days at Rasmussen Farms
click here

AUGUST 15-16, 2009

Apple Valley's Huckleberry Jam Live Music &
Country BBQ

click here

AUGUST 22-23, 2009

Apple Valley's Gravenstein Apple Dumpling Days &
Country BBQ

click here

SEPTEMBER 1 - NOVEMBER 30, 2009
Hood River Oregon Bounty at the Old Parkdale Inn
click here

SEPTEMBER 3, 2009




Business After Hours
click here

SEPTEMBER 5-7, 2009
Labor Day Peach Celebration & Country BBQ,
click here

SEPTEMBER 11, 2009
Hood River Fly-In
click here

SEPTEMBER 19-20, 2009
Pear Dumpling Days & Country BBQ,
click here

SEPTEMBER 25-27, 2009
Cemetery Tales
click here

OCTOBER 1, 2009
Business After Hours
click here

OCTOBER 1- NOVEMBER 11, 2009
Pumpkin Funland {tm)
click here

OCTOBER 3, 2009
6th Annual Hood River Hops Fest
click here

OCTOBER 16-18, 2009
Fall Harvest Celebration & Country BBQ,
click here

OCTOBER 16-18, 2009
Harvest Festival & Country BBQ,
click here

OCTOBER 17-18, 2009
Gorge Fruit & Craft Fair
click here

OCTOBER 24-25, 2009
Heirloom Apple Butter Festival & Country BBQ,
click here

NOVEMBER 5, 2009
Business After Hours
click here

NOVEMBER 7, 2009
2009 Hearts of Gold Gala
click here

DECEMBER 3, 2009
Business After Hours
click here

DECEMBER 12-13, 2009
Last Chance Holiday Bazaar
click here

DECEMBER 28-29, 2009
Annual Holiday Open House
click here
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HARWEST FEST
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EQUESTRIAN EVENTS
FRUIT
FRUIT STANDS & WMARKETS
WINERIES AND TASTING ROOMS
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ABGUT THE CHAM A& J Entamrises

A Alice's Orehard - Cuality fruit L pick cherrizs, apples and paars. Peachas,
WHITE FAGES nactarings, vegstablss, with many vanatiss of fruit Call to 522 what is in ssason.
VELLOAW PA Apple Valley Country Store & Bakery - Watch for the opaning of cur NEW

r b Wastwida BBQ in Juns at the Hood River Goff Course

BUSINESS RESGUREGES Cathadral Ridgs Winary - Racanty named 'Oragon Winary of tha Yaar® by Wina
Prass Morthwast, 2007, A classic famity-frisndhy winary with incradible viaws of Mt
TIMG T G HGOD RIVER Hood & Mt Adams. Cur asard-winning winss and great hospitality maks it parfect for
v avisit or spacial event!

Colunmbia Gorga Fruif Growers Assoc - Columbia Gorga Fruit Growsrs Sssociation
is an arganization of 350 growsrs & 14 shippars of tras fruit in tha WVid-Golurbia Araa
of northarn Oragon. We ara proud of our qualty paars, applas & charrizs thatans
grown in the valiey at the bass of MMt Hood.

Columhbia Gorga Winegrowars - Explors Fassport Waskend in The Gorge! Join us
for cur Passport to 8 World of Wing in 40 Miles.. . with special offerings from our
winaries on March 27-28!

Columhia River Gorge Nat'l Scanic Area

Ciamond Fruit Growars, he

Drueckewall Fruit

Good Fortuna Farms Alpacas - Alpacass - Brad Fanales, Stud Males, 'Fiber® and
‘Pat males We also offer Alpaca apparel and accassorias, raw fleace, yarn, Ws
spacializa in halping establish new alpaca farms with alpaca sales, boarding,
braading, and s=minars.

Gorge Whita Hause, Tha - Historic housa faaturing winas and microbraws from the
Gorga, sassonal frash fruit, lecal ar, flowsars and mora!

Hood Rivar Classic - HunterJumpar horse show raturning Juna 11-15, 2008 A
Forland Rosa Fastival 2vent and an A-Rated Equastrian awent

Hood River County Fairgrounds - Don't miss the Last Chance Holiday Bazaar,
Crec. 128 13, 20081

Hood River Fruif Loop - Taks this 35-miks, scanic drive through ths valley's
orchards, forasts, farmiands, and frizndly communitias.

Hood River Lavendar Farme - Certifisd Organic Lavendsr LLPICK Farm. s
manufactura’ship over 85 preducts: Aromatharapy, Bath, Culinary and ore.

Hood River Saturday Market - The 18th Season of Hood River Satrday Markst is
now open! Join us avery Satrday, Mey 2 through Septamber 25, 2008

Hood River Valley Blossom Fastival - Celebrate the arrival of Spring in the Hocd
River Vallzy! Goming April 18-20, 2008.

Heood Rivar Valloy Parks & Recreation Dist, - Coma play with us atthe Hood River
Aquatic Centar and the Rotany Skats Park! See wabsits for details or call for
information. Maks a splash!

Hood Rivar Winayards - Fras wina-tasting & the oldast Gorgs winery! Faaturing a
broad szlection of table and dessert wines (fruit wines, o) in a relaed setting.
Picnic tbles and a Gorge-cus vizw ars at your disposall

Kiyokawa Orchareds

Lost Lake Rasort - Elsvation 3200/ 114 sites. Located on the north side of Mt
Heod. USFS public campground. Mo resenations. Firplacses, water, rastrooms,
general store, group camping, handicap faciities. Fishing, boat & canos rentals
{motors sticthy prohibited), mountain biking, hiking and accass to the Pacific Grast
Trail.

Maryhill Wirsty - Join us for 2 glass of wineg maryhilwinary. com

MeCurdy Farms

M Hood Railroad - M. Hood Railrcad celsbratas the re-opening of the Hood River o
Parkdale sxcursions!

M. Hood Organic Farms - Ralaxon more than 200 acres of apple and pear
orchards, English gardans, and old growth forasts. Situated 15 milas from both Mt
Heod and tha Columbia Rivar Gorgs. 2 badreon cottags with full kitehan, laundry,
firaplace, and koft or 1 bedreom carriags houss available.

Mutruackar Farms - Frash chastnuts fromtha farm as wsll as purs chastnut honay.
Packer's Orchards and Bakery - Mouthwatering dessers and pressnes from the
fruits of our valley made daily. Enjoy the sights and delicious aromas at our bakery
viewing window. Gome in for milk and cookies!

Rastiussan Farms

The Fruit Company - Purvayor of pramium adible gifts - the frashast fruit slzganty
wrappad from the Hood River vallzy.

The Pinas Winayard - Tha Fines offars Limited preducton, bouigue wines off our
astats vnayard in The Dalles. Visit our Beting reom in Hood River, or arrangs a
private vinayard tour in The Calles,

Waltar'Walls & Sons

Wina Sollars
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... to the 54™ Annual
Hood River Valley
Blossom Festival!

Begin your Blossom Festival tour at the Hood River
County Chamber of Commerce Visitors Center or at the
base of Hwy. 35 (both at exit #64 off 1-84.}

You will see the Hood River
Tour Routs signs beginning on
Hwy. 35. This driving tour is 45
miles leng, with average driving
time of about 1.5 hours, without
stops.

Though touring the orchards
is the main pastime at Blossom
Festival, there are many things
to do after you've admired the premier attractions.
Hood River's interesting collections of shops offer a
varisty of special treats during Blossom Festival. Cther
specialty shops abound throughout the Valley,
particularly in the Cdell and Parkdale areas.

So, enjoy some local fruit products, or sidewalk sales,
or dining at one of cur many fine restaurants.

Tour Route

If you would like more information about attractions
and svents throughout the year, please contact

Hood River County Chamber of Gommerce
720 E. Part Marina Drive
Heood River, Cregon 97031
(541} 3B6-2000 1-BOO0-366-3530
www.HoodRiver.org

We'll be glad to send you a Visitors Packet!
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After you have devoured the sighe

~of our orchards in bloom,

when can you return to tasts your own frash froi?

Fresh Fruit Seasons
inthe Hood River Valleye
June Strawberries. SJure 15- 25
July CHEMES. oo JUlp 4 - B 5
Apricets. .. Juby 15-Aug 5
Raspberries uby 15- 25
Blueberries ... Auby 15-Aug 15
Angust Peaches
Red Havens.......... Aug5-15
Elberta..........o.o.. Aug 15 - Sept 15
Pears
Bartletts ... Aug 15 - Sept 20
Apples
Grawensteins ... Aug 10- Sept 10
September  Pears
Anjous.. . Sept15- Nov i
Bose ... . Bept 15 - Nov i
Apples
Red & Golden Delicious . Sept 15 - Oct 1
Avtumn Apples ... Sept15- Oet 1
Oectobar Apples
Newtiwn Fipping. Dot 1- Mow 15
Chestruts . Ot 1 - Nov 1

* Dirtes wry orrp clepencling on weather

Orther Fruit-Relared Events
The Hood River Valley hosts myriad events
throughout the year featuring our
fresh fruits and produce, flowers and crafts.

Call 1-800-366-3530 to receive a
Calendar of Events,

or elick waw Hood River.org
“ofor the meet up-to-date event listingsls
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Special
Events

Guide

Trovided by the
Hood Fiver County Charmber of Cormrmarc:

S

Far mare irflarmaion cal 1-800-366- 3550
ar chck . HoadRiver ang




22 CGH SPRING BBQ

Snrny Bar-B-Gus on Valarting Terrce overooking the
Lolumbia Rver Goroe. Wine tastings featuring Columbia
Gome Vineyards. “Apdf i Parfs“avent at the Columbia
Gomye Hotel Gift Shep, with € hampagne samples Sat & 5u
A=4, arwd "My Falr Lady Hal Safe® Satumiay & Sunday.
Lolumbia Gome Hotel Heurs: Frid1:Hdam-Tpm
il Westeliff Drive Bat H:Ham-Tpm
Admission: Complimentary

23 15™ ANNUAL HOOD RIVER
FOOD & WINE FESTIVAL

are paird with redioral wines fora s pecial vening.
The Sixth Streset Bistro Hours: Fri B:dpm
i Stroet & Cascace Avenue
oite parly as seating Is Mnfed.

2] ATASTEOF THE GORGE
Lome taste Columbi Gorge wines or tnfone of our regioral micre-
brawes. Stained ulass werk from local artist will been display. Fick
up frash cut, bocal flewars and samp s seme handmads chomlam/
Great menu tems and 2 nice sekdction of NW products. © hears!

White Buffale Hours: Friddam-tpm
A4 Westcliff D rive Sat {dam-4pm )
Admission: Small fes for wine & besrsamples Sun 12 N-Epm Hi

20 ALL YOU CAN EAT BREAKFAST
Come one, coma all 1o the fise hall!
Al YouCan Eat pancake, ham amd edn breakfast. F s b usezed 2pphke
juice sakes. Al procecds beneff fhe walunkaer fre deparinent.
West Side Fire Dept, Stationd Hours: SunTam=i1am
415 Barrett Drive

114 Railread Avenue

19 SCENIC GLIDER RIDES

SBes the blessoms and all the festivities from 2 bird's sye view! Call = 5
to msere yourride @ {541] 480-66567 ar{503) Ti-H46%.
NN Sky Sparts

Hootl RiverAirport Hours:  fam te sunset every day
Admission: $125ane p 1 T5Hweo

18 BLOSSOMWEEKEND MARKS
PHEASANT VALLEY'S 4™ ANNIVERSARY >
Join us in celebrating Blossem Festival amd Pheasant Vallay Winery's 4 war an-
niversary. We'll be dancing te the tunes of loal faverite Bob Connely on Satumay
afternean. Step by amytime from 116 to taste some of Hood River's finest wines.
308 Acros Drive Hours: Fri {1an-Gpm
1 mi. seuth of Hood RiverAirport SBat11am-spm
Admission: Froe Sundiam-6pm

=>

17 BLOSSOM FESTIVAL DESSERT PAR-

TY
Heood River's mest delicious destination— featuring fresh fruit pies,
fruit cobblers, hucklebarny milks hakes, our famous pear dumplings,
andd mom! Sample 2 wite variety of fruit prsenes made in our kitchan.
Plarty of parking! Contact us online at nfa@applevatiapcion. comtar
call {544 361471

Apple Valley Country Stom

Hours: Fri {dam-5pm

16 BLOSSOM CREFIEH
Wide varisty of handmade crafts, dis, wine tasting, foots and some com-
mar:ial booths. Qver 10 vendors irsice & out. Incluses Odell Gamlen Club
plart sake on Saturiay, aleng with lots of other plants both days. Lame
quiltshew for viewingand purchase. Columbia Gome Fruit Growsrs pear
tasting and saks. Lots of s pace, shopping ami geod funfarall.
Hootl River Co. Fairgraunds Hours:  Sat{dam-5pm
3020 W' East Road Sun 4dam-5pm
Bgmission: Fros— Parking fres!
[

15 BLOSSOM FEST QUILT SHOW & SALE

237 Annyal Guilt ShowalVa've moved AGAINY 2008 Harvest Fast Blocks

ta vate onl! 10 quilted fems forshew and sale. Door prize drawings.

Surﬁ it building: Quiﬁﬁ'\dors, SCIES0rs sharpening onsite {bring your

sci@rzs with e, Siﬂsramique sewing machines for sak and parts,

ant mam. Call Every Thread Counts at {54 36-6044 for more details.

Heed River Co. Fairgraunds Heurs: Sat {dan+-Gpm

Fleral Buikiing, Wy'East & Summit br. Sun 1dam-Fpm
Aimission: 1 door donation.  Procssds i Relap s Lite

pe

9 PLYMOUTH YARN TRUNK SHOW

SBes hand-kitted garments made of alpaca and other yams from Flyme uth
Yam. Alpaca is lighhweig , soft 25 cashmems, andwarmer thanweol, mak-
ing it parfect for creating lovely knitted and crocheted garments. Meat our
gentle alpacas amd visit our fulkservice yamshe p that has equipment and
supplies for knitting, crocheting, weaving angspinning.

fiascade Alpacas affireganiFaathills Yarn & Fiber | Hours: " Fri Adam-5pm
40T Sylvaster Drive Bat {dam-Gpm
Admission: Fre Sun 1 dam-Fpm

14 PARKDALE GARDEN CLUB

Enjoy the best of Hood Rivars food and wine. Lecal intredients

It

Eltg MT: HOOD RAILR
Tweo amd four hour sceni tours throuih the Hood RiverValley.
LChocse the narmted Excursion Trainorfine dining aboar the Y
Brunch and Dinner Trains. Live music wil befeaturadduring _ | @y HISTORICAL MUSEUM
Bloszem Festival weskendat the railreads park in Ooell. B
Mt. Hood! Railroad Depet  Hours: Excursion Train: WedSum—

Admission: Varies by train tour,
o foe at evant

Admission: Adults 3, Senior 34, Children 33, undsrﬁfrs\:;:mmm: = T EE

1 HOOD RIVER VISITORS CENTER
Blossam Fest brochums, maps & area information available.
Stop by andses our new offices!

Hoot River County Chambar of Commerce

TH E Part Marina Grive Hours: M-F fam-5pm
Bi-366-35H  waewr HoodR verom Sat & Sun am-fpm

Sat5em 74 BREWERY TOURS
Tour the fameus Full SzilBrwery,

samphke thsirawan!dn\ri@ﬁ@g %ﬁ

S0Urcs!

Full Bail Brwing &ompany

56 Columbia Strest

Aedmission: Fres

bite and
mthe

Hours: Fri, 5at & Sun
1,2, 35 4pm tours

1t 64

F=3
2 HOOD RIVER €O:

Colebrate the Past - Praserve the Fulurs througheur
BinnerTrain: Fri & Sat eves unijue tollaction of Hooo River Vallay historic meme ra-
Brunch Train: Sunda: -] bilia. Exhibit theme for 2008: 700 Years — 100 Things in
& {L honor of Hood River County's Centennial birthday, Fruft
Label Swap Mesl from H1am-3pm, open tothe public. Gift
shap and picni: ama.
3 E Port Marina Park

Aoint Freal Do nat a

Hours:  Fri 1 pm-Gpm
ated Sat1dam-p

Sun 1 pm-5pm

)
ART IN THE ORCHARDS
Browse ourfarm stand for gourmet foo items, local seaseral

fruit apd flowers. Vist our tasting room for Gomes wines amd
iR brawed hosrs. Enjey oUr At in the Orehards® displays

{;L B phetearphy by Peter Marbach.
) <N iy Goroe Whits House: Hours: Fri- ddam-épm
“ 365 Huy, 35 Bat 1dam-Gpm
Admission: Tasting fes forwine & besr SunAdam-6pm

HISTORIC CHURCH TOUR
Open house - Tourof historic church established in 18407 a5
Methotist € hurch, featuring Moo m family memerial leaded glass
Blessom Window.
2415 Easts e Road
Aedmission: Fres

Hours:  Sat {dam-4pm

5 RASMUSSEN FARMS PANSY PARTY
Fesaturing mary kinds of Pansies! Frost-hamly perennials, harbs,
annuals & aceent plants, singles orflats. Beautiful & blooming deck
& patio plnters, hanging kaskets. Oregon food products. Crisp
apphks and pears. Sampling 2l products. All amas undar cever, lots
of parking.

20 Thomsen Read
Bedmission: Fros

Hours: Fri Saneb:Hpm
Sat SanebHpm
Sun Sam-5:34pm

6 HAZEL REBEKAH LODGE #1506
{uitts, bazaar, and bake sale. Fres coffes and cookies!
Orded| Hery. & Summit Drive Hours: Sat{dam-4pm
Admission: Fres Sunddam-4pm

7 PACKER ORCHARDS & BAKERY
Orpen for the season. Stop inandses amd taste our new all fruit
syrups. Frashebaked cookies, cinmamen rolls and pies!

3804 Hey. 35 Hours: Fri {dam-Gpm
Admission: Fros Sat {dam-Gpm
Fun 1dam-5pm

8 LAVENDER DELIGHTS &
SPRING PLANT EXTRAVAGANZ A!

Beautiful Hood River Lavender Farms. Delicious lavender scones, lemenade, tea
and luscious homemads lavender truffles! Take home some of our ram lavender
plants.

Hood River Lavender Famis
H Straight Hill Read

Hours: Fri {1am-Gpm
Sat 1dam-fpm
Sunddam-5pm

Admission: Fras

LEGEND
Hood Rier Tour Rauts_Jf

Posted Tour Route Sign | i
Blossom Fest Evart

PLANTS 8& CRAFTS a-_m
The Gamten Club begins their 60% yaar with tIE wal plantsale.
Master Gamenars will feature a plant clinic. Vanety ofarts & craft
ventors topped off by the Girl Soout Kikchen!
Parketale Community Canter, corner of Baseling & €lear Cresk Res.
Hours: Sat {lam-Gpm

13 PARKDALE GRANGE /

BLOSSOM DINNER
Steak or ham, potatoss, gravy, miked venetables, baked beans,
sauerkrut & sausage, pickled bests, 3 bean salad, pear sala, cols
slaw, jello, rolks, desserts & coffes, tea orpunch.
T475 Clear Crask Road Hours: Sat 41:15am-5pm
Admission: Sund1:15am5pm
4 adults; 34 children 444, under 3 fros

i

-~ 10 HISTORIC MT. HOOD TOWN

HALL OPEN HOUSE
Traditioral fiber arts, antigues, kid activities, artsans’ boutiue, family
fun & music. Warm savery soup availab ks in the newh-rencvated down-
stairs. Something for sveryone!
6575 Huyr, 35, junction of Cooper Spur Read
Hours: Sat {dam-dpm

Admission Suggested donation Sun {dam-4pm
A of 32 kitts fros. Prosseds sypad mnmvation, - ‘ s
<5 ute
N | 11 MT HOOD NATIONAL FOREST/ Jous
HOOD RIVER RANGER STATION -
Moot Smokey Bear and leam about M. Hood Mational Fomst's B
Upeoming svents, curment projscts, 2nd veluntesro pportuni- Follow thesesigns
i (indicated on the map
Hood River Ranger Station, 6780 Huy. 45 ) with dimetional amows)
Admission: Free Hours: Eat 1danrdpm *fff’!’%‘&j‘ throughout the Valley. ..
¥ - and warch for =
12 15 ANNUAL CASING NIGHT 9 et Bsad sl 8
Gaming @63 pm. Serving finger food, popand awarding door ‘ ‘ e L R
prizes. Boar garden —21 amd evarenly! Local transporation home
will b previced f nesdod.

Parkedak Fim Depariment
4445 Baseline Read
Admizsion: H .00

Hours: Sat épm-12Midnight
Gaming &3 pm~H :Hpm
MORE EVENTS LISTED ON THE

DOWNTOWN HOOD RIVER INSERT...
Look for saparate insert!
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Looking for some
family fun?

Take this 35mile, scenic drive
thrugh the valley's orchards,
forests, farmlands, and friendly
communities. Sample delicious
fruits and take your favorites
hone, visit a winery, experierce
fields of fragrant lavender, nest
aflorable alpacas, savor
delicious baked goods, and
creste memories by
participating in family sctivities
hosted at Fruit Loop locations
throughout the year.

The Fruit Loop is just an hour
awizy from Creqon's largest city,
Portland. Located in the
national scenic area called the
Columbia River Gorge, and the
nation's largest pear-growing
reqion, this is one of the few
places that offers the complete
experience of grwing,
producing, and then enjoying
fruit and wine,

| LL““

"‘"

¥
Hood River Fruit Loop

Featured in The
Oregonian

Read what The Cregonian has to say

about the Frut Loop in two recent

articles:
The Fruit Loop of Hood River:

ouve probably diven the Fruit Loop

without Knowing it.
The U-pick connection:

The farther removed we are from the

farm, the more we value a chance to

get back to it.

) .:_
Portland

Hood River
[

A2 Mt Hood

loop.

Check out the

for a listing of
farms along the

Some Fruit Loop Farms
Are Open

Some Fruit Loop farms are open during
the wirter. Check the map for dates that
fams are open, and then visit a farm and
purchase fruit and wine. Gr, selest Fruit

Loop farm products to ship throughout
the United States.

Seasonal Recipe

Compliments of

Lynn and Dollie Rasmussen

This is our most popular pear dessert at
the Pear Farty in September. This s 5
Mary Moore original, from the famous
Fine Grove Grange dinners.

More information

To find out more about the Hood River
Walley, vist the Hood River Valley
Chamber of Commerce website at

www . hoodriver.am.

When you plan farm visits, please
respect the irdividual guidelines listed for
each farm. Make it 3 special experience
for everyone. Thank you!l

You can pick up a full-size printed map at
the Hood River Visitor's Center off Exit &4
on -84 and a Frut Loop locations. Maps
are also available at the Mt. Hood
Country Store on Hwy 35 at the south
end of the Hood River Walley.
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Wineries

Marchesi Vineyards & Winery 38 3005 Belmant Drive
We grow our grapes with passionl Experience faly by visiting our Hood River, &R 8703(
boutigue winery and tasting room specializing in talian varietals. a4 T-386-1800
Mare information Email marchesififaol com

Spring-Summar-Fall: Friday-Sunday 11-5
Holiday waakands: noon-5
Always hy appeintmant

Mt. Hood Winery 25 2882 Van Horn Drive
Wisit our tasting room at The Gorge White House on Hwy 55 during Hood River, GR 87037
April & May. Cur magnificent new tasting room will open arly summer.. 54 1-586-8350
Maora inform ation www. mihoodwinery com
April-Octohar: 11-5 daily Emal: nfolimioodninery.com
Pheasant Valley Vineyard and Winery 35 3800 Acree Drive
Ficnic in he summer sun or cozy up to our beautiful fireplace when the Hood River, &R 97031
snow falls. Hood River's only certified organic vineyard and wineny! BHE-EET-WINE (D445}
Mare inform ation 54 1-387-3040

www phe asanbvalleywinery. com

April=Saptamhar: 11=6 daily

Qetebar-March: 11-5 daily, ¢legad January Email.

wirne he asantvalleywinery. com

The Gorge White House 3 2265 Highway 35
Picnic in he sumnter sun or cozy up to our beautiful fireplace when the Hood River, R OF 05T
snow falls. Hood River's only cedified arganic vineyard and winengl G4 T-35FH-2528
Ware inform ation www thegorgewhitehouse. com
April=May & Octohar: Friday-Monday 10-6 Email: infe@thegargewhitzhouss. com

Juna-Saptamhbar: 10-6 daily

Phelps Creek Vineyards A 1850 Sountry Club Road
Join us in our beautiful tasting room. Enjoy the scenic splendor while Hood River, &R 87031
sampling our estate-grown Finot Moir and Chardonnay wines. 54 1-386-2607
Mare inform ation www.phelpseres lovine yards. com

Email: infofphelpscres bvine yards. com

March, April, Novamher: Friday-Sunday 11-5
May=June: Thursday-Monday 11=5 daily
July-Qetobar: 11-5 daily

Harne | Things to Sea & Do | Events Galendar | Special Gelebratons | Gifts by Wail | Information | Cantact U= | '"Page Tap
Gapyright i 2001-2008 Hood Fiver Gounty Fruit Loop

S0 5:09 P



Hood Biver County Frunt Loop | Hood River Wine Celebration
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Hood River County Fruit Loop
Wine Celebration

hittp = faewree hoodriwerfni loop. comnfeal endarswine bl

Fruit Loop
Celebrations

Activities for June 20-21, 2009

Hood River Valley is reputed to be one of the Morthwest's finest grape-
growing and winemaking reqionzs garnering top honors at wine
competitions. Special events include wine tasting, vineyard tours and
activities for families and friends..

In addition to the wineries available all along the Loop, other Fruit Loop
farms serve up special activities or attractions for our wine celebration.
Admission to most Fruit Loop farms and attractions is free, and most are
open from at least 10 to 5. (sone have shorter or longer hours}. There
is free parking, too.

20089 Activities:

8 Marchesi Vineyards & Winery, Fruit Loop number 37 special for
the Fruit Loop Wine Celebration. Mo tasting fee June 20-21.
Come taste a slice of taly in Hood River. Italian style wines.
Bemenuti 11 to 6.

8 Pheasant Valley Wine ny
2008 Activities:

& Wine in the Sunshine at 'East Viney ards
Cn this Solstice weekend, the winerny will be open until & in the
eventing on Saturday, Jure 27, with lve music! Enjoy quality

wines by the waterfall on our scenic patio.
& Fnglish Lavender & Chocolate at Hood River Lavender
See our most fragrant and beautiful lavender in full bloom, and

enjoy decadant, handcorafted Loganberry Ligueur/Lavender

Truffles.
8 Crochet WMe Trunk Show at Cascade Alpacas and Foothills
¥arn & Fiber

Showing of handcrocheted garments from the book, Crochet
Me, by KimWerker. See our newest baby alpacas and leam
how alpaca fiber is made into yarm.

# The Garge White Houss

# Wit. Hood Winery

# First of the Season Cherres at Rasmussen Farms

S0 5:11 PM
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Fruit Loop Member #12

a

Contact Us

kit wrweee hoodriver il oop commernbers/hood river lavender fanmne .

s

Hood River Lavender Farms
Honx of the Laverdhr Dare Fasival July 71-72

April 18=-0¢ctohar: Monday-Saturday 10=-5, Sunday 11-5
Lavandar Daze Festival July 11-12

Convenienthy off Hwy 55, U-PICK owver 70 varieties of cerified organic
lavendsr! Magnificent views of Mt. Adams, Mt. Hood, and the Hood
River Walley. Pick your own bouguet and take hone some of our fine
Lavender Cil, visit our store for dozens of handorafted items, lavender
plants and unique gifts. Call ahead for large tours, weddings, and
private parties. Please, no pets.

Directions

From 1-84, turn south on Hey 35 and continue .5 miles to the Cdell
junction. Turn right at the Cdell junction, and go 0.4 miles to Straight
Road. Turn left on Straight Road and go 0.6 mikes to Hood River
Lavender Farms.

3801 Straight Hill Road
Hood River, CR 970371
541-354-0077

www hoodriverlave nder.com
Email: joedlave nde darms. net
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Hood River County
Fruit Loop History

The Hood River County Fruit Loop was organized in 1952 and printed
ite first map in T8993 Gur mission is to promote sustainable zgricultural
diversity in Hood River County through the promotion of the products of
Fruit Loop member via orfarm sales, organized retail opportunities,
marketing and public relations campaigns, and educstional forumes that
create public awareness to ensure the presenvation of Hood River
County's rich agricultural heritage for generations to come.

The Fruit Loop corcept was developed ard promoted by Kaye White,
owrer of River Bend Farm & Country Store. Apple Hill, which is located
approxdmately an howr from Sacramento, was the model from which the
Fruit Loop was developed. Apple Hill's season is packed with tour
buses and cams searching for apples and pies. The organizstion began
in 1964 with 16 ranchers ard today the map boasts 45 members.

White and with Thom Melson of the Hood River Grower & Shipper
Asepciation wrote an Ag Development grant that was used to fund baoth
the first local Hood River Farmers Market and the first Fruit Loop map.
Subsequent grant funding of the Fruit Loop was provided by the Hood
River Chamber of Commerce Visitor Council.

In 7885, White organized the Fruit Loop's first ag-oriented event called
Gravenstein Apple Days. The event beqgan a8 a furdraiser for the Hood
River Senior Center, but after three years they withdrew due to ok of
voluntesrs. At the time the first Gravenstein Apple Days event began,
many Hood River farms were pulling up their Gravenstein spple trees

due to & lack of market. Since then, many farms have replanted their
trees and are once again benefiting from the demard created by the
event.

Due to the immediate success of the first Gravenstein Apple Days, the
Fruit Loop added a second event in July called Cherry Days. This evert
wias also immediately successiul, so over time, two additional events
were aiided—one in September for pears and another in Gotober for
apples.
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"Underwood Agri-Tourism is Growing Quickly™
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bestemergingregions

_US: Paso Robles

Paso Robles is not new, but many of its wine growers are. In the past six
years, the number of wineries in this San Luis Obispo County AVA has
grown from 50 to 170. A century ago, the oaks on these gently rolling
hills framed grazing land and a few zinfandel vines. Now they frame the
manses and wineries of the latest building boom.

Some of the newcomers have focused on zin. Others have come to
make cabernet—even if this would appear to be a hot place for it. Bur

US: Columbia Gorge \

Wich marine, alpine and high desert environments, the Columbia
Gorge isn't really one AVA, it's more like three. There's the western
border near Hood River, Oregon, set high on loess soils, its relatively
cool climare suited to wonderfully aromatic gewurzeraminer,

Ten miles east, some of the northwest’s oldest vines are being
revived and tended outside The Dalles. It's there that winemaker Lon-
nie Wright, at The Pines 1852, has traced his zin vines back to 1914.

Another 20 miles east and the trees vanish from the landscape.
Here the wind screams through the Gorge, giving intensity to the
red wines grown on Washington's lava-scarred benchland.

Each of these zones has new momentum. Oregon winery

consider the cabernets Gary Eberle made in the 1980s, several of which
still provide a lot of pleasure in their gentle macurity. You can see why
he settled on the east side of Paso Robles, where cabernet tannins ripen
to earthy warmth in the heac of the day. The cold descends at sunset, dri-
ving temperatures on this high plateau from 100°F to 50°F.

This is also the spiritual home of California’s Rhéne wine move-
ment—the place where Eberle planted syrah at Estrella River in the
1970s, a site that provided curtings to growers around the state. It's also
where Robert Haas and the Perrins of Chiteau de Beaucascel imported
their own selections to set up a nursery at their vineyard in the west-
ern hills. They were attracted by the limestone in these hills, and
their Tablas Creek project, started in 1989, now produces some
of the best white Rhones in the state. And it's a key source of top
quality plant material for other growers.

Paso is also the place where Mat Garrerson and John Alban hold
their annual Hospice du Rhone bash ar the county fairgrounds, an
internacional Rhéne wine celebration that brings top growers from as
far away as France, Spain and Australia to swap bottles and stories in
between margaritas at Villa Creek and rides on the eleceric bull at Big
Bubba's Bad-to-the-Bone BBQ. Hospice continues to be a strong force
acrracting Rhéne-cencric growers to settle in Paso.

Anchored by the large plantings of J. Lohr and Eos; by zin growers
such as Turley, Dusi and Peachy Canyon; and by the Rhéne outposts in
the western hills, Paso has seen an influx of small wineries. Many mark
the launch of a second career (including the Midlife Crisis Winery wich
its downtown tasting room). Some serious young newcomers have gotten
a foothold here, with names such as Saxum, I'’Aventure and Linne Calodo

Frances-Tannahill has been purchasing fruit here, and Parrick
Reuter has established a new winery west of The Dalles called
Dominio 1V. They join established high-performing, regionally
dedicated wineries like Maryhill, Syncline and Phelps Creek.

~ PATRICK J. COMISKEY v :

emerging our of the explosion of new wineries. As is a movement to splic
Paso into more comprehensible subregions. All the action makes Paso
Robles a region to warch. —JOSHUA GREENE

Chile: Maule

Located a couple hundred miles souch of Santiago, the Maule Valley had long been
associated with simple wines from pais, the mission grape.

The first inklings of change came in the early '90s, in the fertile plains around Talca, where
bodegas such as Terranoble or Donoso began to produce modern wines with French varieties,
The revolution, however, is on the gently rolling hillsides close to the sea, around the city of
Cauquenes. That is where wineries such as Morandé, De Martino, Gillmore, O, Fournier and Reserva
de Caliboro are taking advantage of the climate and the heritage of old vines—especially carignan,
along with merlot and cabernet sauvignon—to make wines with tremendous personality.

In an area where dry farming is the norm, the old coastal vineyards grow concentrated bue fresh
wines such as Morandé's Edicidn Limitada Carignan, Gillmore's Hacedor de Mundos Cabernet Franc
or De Martino's selection of single-vineyard reds. _

Francesco Marone Cinzano, owner of Col d'Orcia in Tuscany, rakes a different route ac his Reserva 4
de Caliboro winery in the coastal hills. He planted French varieties for his Erasmo wine, one of the best
red wines in the valley today, —PATRICIO TAPIA

Siobhan Thomas
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Best Winery Tasting Room

Kiona Vineyards and Winery

Kiona (Kigh-OH-na} Vineyards and Winery has been welcoming wine tasters to a small but friendly tasting
room on Red Mountain near Prosser ever since owners John and Ann Williams bottled their first Lemberger
and Chenin Blane in 1980. But last vear, they opened a slick new tasting room with a eontemporary look and
cozy vibe, overlooking the gorgeous kiona—a native Yakama word for “brown hills.” Benton City; 44612 N
Sunset Boad; 500.588.676; Honawine.com

Community Service Award

Staey Lill and Kathy Johanson, O Wines

Kathy Johanson (below, right), by day a manager at Boeing, and Stacy Lill (below, left}, whose husband, Greg,
co-owns DeLille Winery, have been involved with local wine auctions and benefits for vears. But they wanted to
find a way to address the problem of education and social development of local young girls. So in 20086, they
combined their love of wine with this goal, forming O (for “opportunity™} Wines and donating a portion of its
profits to organizations that provide scholarships for at-risk teenage girls in the Northwest. The 2008 O
Chardonnay is their second release, a deliciously erisp, lightly oaked wine that is great with summer foods.
Their efforts have already ereated an Opportunity for Suceess scholarship for the College Suecess Foundation,
and they have partnered with women’s boutiques such as Polite Soeciety and Road Apparel for benefit tastings;
sales are going strong. You 2o, girls! Woodinville; 4258273635, owines.com

Best Emerging Wine Region

Columbia Gorge

Along the Columbia River from Goldendale to Hood River, taking in little towns you might not have heard

of —Wishram, Lyle, Bingen—a new winegrowing region is emerging as one of the state’s most interesting. The
moderating influence of the grand Columbia, which in most years keeps the area’s 300 acres of grapes from
freezing, and the south-facing cliffs, which rise 400 feet above the river and gather heat to ripen the grapes,
combine to create a elimate friendly to many varieties. James and Poppie Mantone, owners of Syncline Wine
Cellars near Lyle, foeus on Rhéne varietals such as Syrah, Grenache, Mourvedre, Carignan and Viognier. Down
the road near Wishram, Bob Lorkowski of Caseade Cliffs grows Italian varieties such as Barbera, Nebbiolo and
Doleetto. About 30 wineries, such as Maryhill Winery, Cor Cellars and Wind River Cellars, each bring a
different taste to this growing region. columbiagorgetvine.com

Best New Washington Wine-focused Wine Bar

Bin vivant

The Enomatic wine preservation system used by Bin vivant, on Kirkland's Carillon Point overlooking Lake
‘Washington, keeps oxygen away from the wine in open bottles and each type of wine appropriately chilled,
making this place truly “vinoecentric.” Bin vivant serves more than 80 wines by the glass using this system.
Enjoy everything from Cabernets to lesser-known wines such as Grilner Veltliner, a erisp, fresh Austrian white.
You'll also find unique “wine cocktails™ or “gelees,” basically gourmet Jell-O shots, such as the elderflower
Syrah smash, with 5t. Germain liqueur, Plymouth gin and a splash of Snoqualmie Winery Syrah. Wines are also
served in flights—three small tastes of wines of the same style or from different regions to compare—with
captivating names such as “Earthy Goodness™ or “Smoke and Spice.” Kirkland, 1 200 Carillon Point;
425.80%.5595; thewoodmark.com
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FOR IMMEDIATE RELEASE

Maryhill Winery Named “Washington Winery of the

Year”

Wine Press Northwest lauds Marvhill’s award-winning wines, impressive 10-year
growth

Goldendale, Wash. (March 17, 2009) - Commemorating its 10t harvest in 2009,

Maryhill Winery now has another achievement to celebrate - earning the distinction of
“Washington Winery of the Year” by Wine Press Northwest in the magazine’s Spring
2009 issue. Wine Press Northwest selected Maryhill among the state’s more than 600
wine producers, citing the winery’s superior, award-winning wines and tremendous
growth from a modest 4,300 case production in 1999 to more than 80,000 cases today as
key factors for its decision.

“We are incredibly proud of this honor as it signifies the culmination of 10 years
of hard work and dedication realizing our dream for Maryhill,” says Craig Leuthold,
founder of Maryhill Winery. “We set out to create a premier destination winery that
showcases the best varietal wines Washington state can offer and this recognition gives
us even greater inspiration as we head into our 10t harvest in 2009.”

The “Washington Winery of the Year” honor comes on the heels of a banner year
of awards and accolades for Maryhill Winery, including two prestigious Platinum
awards in Wine Press Northwest's 2008 Platinum Judging competition. Maryhill’s 2005
Cabernet Franc scored the highly-coveted Double Platinum award, and Maryhill's 2005
Proprietor’s Reserve Malbec received Platinum recognition.

“Our success is a combination of amazing grapes sourced from the finest
vineyards in the state, an amazing location in the breathtakingly-beautiful Columbia
Gorge wine country, and the amazing people who have helped make Maryhill what it is
today,” added Leuthold. “Our anniversary year is a major milestone for Maryhill,
including the release of our first-ever Port, new facilities for weddings and events, and
our hottest summer concert line up ever. The best is yet to come.”

Perched on a bluff overlooking the Columbia River and majestic Mt. Hood,
Maryhill Winery is a breathtakingly beautiful place to visit. The winery’s annual
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SEBASTIANI'S SPECIAL
Free shipping on any case of
red wine. Buy a case of our
award winning Oregon red
wine and we'll pay for
shipping (*ground shipping
only, excludes shipments to
HI ar AK).

ORDER NOW

Wonder of Underwood
Wine Sampler

2007 Pinot Gris

2007 Huber Pinot Noir
Retail $50/Special $40
Order Now

ORDER NOW
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Award-winning Columbia Go

WINE TASTING ROOM WINE CLUB STARTER
We are open year round for Get all the benefits of our
wine tasting. Spring hours Wine Club membership at
11-5 daily (thru Apnil). no risk. Sign up for our
Come join us and enjoy our members favorite Red &
award winning Columbia White Combo Wine Club
Gorge wines! Flan a today. Whether or not you
Columbia Gorge Wine Tour  live in the Columbia Gorge,
you can have our wines all
vear long!

GET DIREGTIONS | SiGN uP NOW |

READ OUR BARREL ROOM BUZZ BLOG
Outstanding Reviews! Wine Press Northwest recently reviewed many of our Columbia Gorge wines. Check out what they had to
say on our blog or in the Wine Press Northwest Winter 2007/2008 edition.

READ MORE
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Book your private tour this
winter.

We offer customized tours,
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classes based on vour
needs.

Call us today for maore
infermation on private tours
& classzes.

»

m




The Seattle Times: Food & wine: Unique location, soil, even critters, dist...  http: /seattletimes nwsowrce. comm/htrnl/food wine/2002554985 winescol 12...

SING

NEIMAN MARCUS -« JIMMY CHOO - WILD GINGER R ¢ ﬂ,Ll THE SHOPS AT THE

TORY BURCH - SALVATORE FERRAGAMO - AND MORE BRAVERN

» ENTER TO WIN THE BRAVERN EXPERIENCE 5_ ( OPENING SEPTEMBER
The Seattle Times Company Jobs | Autos | Homes | Rentals | NWsource | Classifieds | seattletimes.com
Home delivery

m;e\.?gggmcs | F()()D & WINE Coptactus

ADVERTI

2y
Traffic | Weather | Your account Movies | Restaurants | Today's events
Search Go | Wednesday, October 12, 2005 - Page updated at 12:00 Al - Marketplace
Advanced search Wine Adviser Jobs ! Autos ! Shopping
E:"; Unique location, soil, even critters, distinguish |Homes: Rentals ; Post an ad
[ .

Nation f World Celllo ADVERTISING
Business f Tech By Paul Gregutt

Editorials / Opinion Special to the Seattfe Times

Calumnists

Celilo vineyard, home fo
some of the oldest
vinifera vines in the

Spoarts
Entertainment
Comics / Games

| Living stafe, is celebrating its
Health 30th vintage this fall.
Food { Wine X A
;?S;? of the Teun v The 60-plus acres of e R ? —_
e = — — i) | —
V\;?n;ni — vines occupy a @ enlarge THOMAS P. SKEEN g ‘E J o=
A southeast-facing slope on Underwood The view from Celilo Vineyard, above the ol _1%?

Columbia River Gorge in Skamania

Faith / Values Mountain, an extinct volcano high above oty is as appealing to the eye as its DUIHRE FOR 4. UNDEW- DI,
C?Iumnists: the Columbia River. wines are to the nose and palate, Dinner is solved
Girl A.bout Town _ _ _ o at our new
Growing Older The view is a jaw-dropper. Spectacular & E-mailartice 2 Most e-mailed one-stop
Parenting vistas open in all directions as you look S Prit view B Most read meal spot.

Yours in Health Q Search R&S

upriver toward the desert, across the
Pacific Morthwest

river to the verdant Hood River Valley

Magazine o More Wine Adviser
Travel / Outdoars and the looming presence of Mount Hood
Real estate itself or west to the flanks of the Cascade Mountains.
Obituaries
Spedial reports If you are a fan of chardonnays from Woodward Canyon, Harlequin and Ken
Phatography Wright Cellars, or the gewlrztraminers of Sineann, Latitude 48 or Viento, to
Corrections name just some of the 23 wineries that purchase from Celilo, you know these
Archive ) grapes have something extra. It's a kind of star power that comes directly
Alerts [ Eanalls from the site and the soil, and it attracts fop winemakers like bees to honey.
Marketplace
Jobs As | munched on nearly ripe chardonnay grapes with vineyard manager Rick e
Autos : g EA. : ,
ores Ensminger, it struck me that the Celilo vineyard he has watched over since :
Rentals that first crush in 1976 is a perfect example of the odd twists and quirky turns & iy |
Classifieds that characterize the development of this state's wine industry. K :J
Shapping !
NWsaurce The late William McAndrew, a Seattle surgeon, purchased the upper part of y
Personals the property {about 35 acres) late in 1971, after doing extensive research on ‘ :_d_@LAlbansons
Post an ad soil, femperafure, rainfall and elevation.
Services :
. . NWsource shapping

Your account "He was a dreamer and a doer," his widow, Margaret, recalled when | spoke . ]
contactus to her recently. His dream, say all who knew him, was to grow world-class Gaily<ind
Submit listings M — Cookup
Send us news tips ) som e.famlly
Seattle Times store fz"'"":',w':"'_

. 2 ebra Mix
:g\;e:::js“ﬂth us . baking kits for kids
Wireless Mare shopping

Dopff & Irion 2003 Crustacés; $11. The firm of Dopff & Irion makes a full porffolio of
Newspapers h

1 of4 5/2/2009 2:58 PM



The Seattle Times: Food & wine: Unique location, soil, even critters, dist...

2of4

Education
Home delivery
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Alsatian wines, but also puts out this nicely packaged, inexpensive white blend (sylvaner/pinat R ——

Arlicles
Store guides

blanc}). Few consumers are going to get out the hats and horns for sylvaner, but Crustacés,
with its colorful picture of a giant shrimp and crab on the label, gets you salivating. Crisp and
bracing, this is a classic shellfish wine {whether you like them raw or cooked, this will do the
frick). Plus, it's yeasty enough that it just might convince your beer-drinking friends that wine
is OK, too. {Cavatappi}.

The land had once been an apple orchard. In fact, most of the state of
Washington was unexplored viticulturally, except for a few scattered
vineyards planted in the rich soils of the Yakima Valley and Columbia Basin,
and an experimental plot in Prosser under the supervision of WSU's Walter
Clore. There were, however, some experimental vines just a few miles east
at Bingen, where Chuck Henderson had been having some success with
gewlirztraminer and pinot noir, among cthers.

McAndrew took notice and began planting his first 20 acres in 1972.
Chardonnay, riesling and gewlrztraminer went in, along with small plots of
pinct noir, cabernet sauvignon and others. No one knew what would survive.
Thirty-three winters later, Ensminger happily notes, only one vine has ever
died from a freeze.

A second property, once an alfalfa field, was purchased and planted in the
early 1980s. Today, Celilo occupies 70 acres (60 planted) spread over two
separate sites on the mountain. Roughly half of the original vines remain; the
rest of the vineyard is comprised of later plantings of chardonnay and
gewlrztraminer, with smaller amounts of pinot gris, viognier, Miiller Thurgau,
lemberger, pinot noir and merlot.

Celilo is unusual in almost every way. All of the vineyard is dry-farmed
(unirrigated). It is "sub-alpine,” situated on a climatic cusp. Wet maritime
weather blows in from the west, while warm dry air flows down the Gorge
from the Eastern Washington desert. Celilo's proximity to the Cascades
assures that rainfall will be substantial — an average of 50 inches annually.

At the same time, its perch above the Columbia River helps to mitigate the
severe freeze conditions that can affect vines in many Columbia, Y akima and
Walla Walla valley sites.

The elevation (800 to 1,200 feet} and slope prevent fog and cold air from
sitting on the vines. No wind machines or smudge pots have ever been
needed or used. No insecticides either. "l don't think the bugs know we're
here,” smiles Ensminger.

The soil, too, is unique: a fine, porous powder that comes lovaded with
buckshot-sized pebbles. These are about the size and shape of ball bearings
and ensure that the vineyard percolates well. This layer of volcanic soil runs
as far down as 45 feet, where it hits lava rock, trapping the snowmelt and
holding water during the dry summers.

As elsewhere in Washington, the drop in temperature at night during the final
weeks of ripening preserves grape acids, while the warm days and
southeast-facing slope give the vines the maximum amount of time in the sun,
allowing the sugars to ripen fully.

Finally, there is the persistent wind funneling through the Gorge. It toughens
the skins, helps to control mildew and rot, and concentrates the juices.

Not too surprisingly, given its unique location, Celilo experiences more
variation in vintage conditions than most sites in Washington.

http://seattletimes.nwsource.com’html/foodwine/2002554985 winecol12...
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"Every year is different,” says Ensminger; "we can't hardly remember what
normal is."

Apart from the weather, a perennial wild card, it is critters that have made
Ensminger's job especially interesting. "Our biggest enemies are gophers and
birds,” he notes. When the lower vineyard was first planted, "l went
hand-to-hand with the gophers. They kicked our butt!”

Even after 30 years, new challenges come along from time to time. The
phone call from his 92-year-old neighbor, for example.

"Phone rings and it's the neighbor,” Ensminger tells me. "He raises turkeys. |
ask him what's up. He says he's got good news and bad news.

"The good news is, he's got the best crop of turkeys he's ever raised. The
bad news, he tells me, is they're all down in my vineyard!”

On that occasion, Ensminger rushed down to find dozens of turkeys going
one-on-one with his vines. Conveniently for the birds, the trellised grapes
have low-hanging bunches just about eyeball-high to a turkey.

"I think they preferred the merlot,” he says ruefully.

Gophers, turkeys and other problems notwithstanding, new dreamers and
doers are catching on to the potential of Underwood Mountain and the area
surrounding it. Tidy new vineyards are clustered all around Celilo.

Last year, the area received long-overdue recognition when it was included in
a new federally approved appellation, the Columbia Gorge AVA. Like the
Columbia Valley and YWalla Walla Valley AVAs, this one crosses the border
and incorporates vineyards in Oregon also.

In Ensminger's view, the whole south slope of Underwood Mountain should
be vineyard. And who wouldn't agree, once they taste some of the
exceptional wines being made from Celilo grapes?

Winemaker Peter Rosback of Sineann calls Celilo gewiirz "the best marriage
of site and varietal in the state.” His 2002, 2003 and 2004 vineyard-
designated bottlings prove the point. Although they strike a consistent note of
grapefruit, pear skin and grassy spice, they also show significant vintage
variation and a pleasing evolution in the bottle, from tart and herbal to round
and fleshy.

Other recommended, recently released Celilo wines include gewiirztraminers
from Viento and especially Latitude 46; chardonnays from Pheasant Valley,
Woodward Canyon, Harlequin and Ken Wright Cellars; and a lovely pinot gris
made by nearby Wind River Cellars.

Paul Gregutl is the author of "Northwest Wines." His column appears weekly
in the Wine section. He can be reached by e-mail at
wine@seatfletimes.com.

Copyright © 2005 The Seattle Times Company
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Washington's top vineyards:
No. 10. Celilo Vineyard

Appellation: Columbia Gorge

The coolest climate of any vineyard
on our list is the western Columbia
Gorge, where famed Celilo Vineyard
is located. This 60-acre operation
near the town of Husum - straight
north across the Columbia River from
Hood River, Ore.

Celilo might fall under the radar
because its focus is such varieties as
Chardonnay and Gewurztraminer.
However, these grapes are highly
prized by such top producers as
Woodward Canyon Winery in the
Walla Walla Valley and Ken Wright
Cellars in Oregon’s north Willamette
Valley. Celilo is owned and operated
by Rick and Jody Ensminger, who sell
their fruit to two dozen wineries,
many of which turn them into
vineyard-designated bottlings.

Unlike the rest of the vineyards on
our list, Celilo is in a cooler zone
that sees some 50 inches of rain per
year (primarily in the winter) and
much cooler temperatures. This
region has silty loam soils (vs. the
sandy loam generally found in the
arid Columbia Valley), and heat units
range between 1,500 and 2,000
annually.

By aperdue at Sep 12 2007 - 7:18am | grape
varieties | history | viticulture | Washington |
white wine | aperdue’s blog | 1359 reads

http:// community. winepressnw.com/node/499
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APPENDIX 4

"SocioEconomic Value of Underwood Agri-Tourism™




“"The Underwood Agri-Tourism Loop™




THE UNDERWOOD AGRI-TOURISM LOOP

-

30 Large Scale Agricultural Enterprises @ Farms
EXiSting in 2009 Vineyards



THE UNDERWOOD AGRI-TOURISM LOOP

Lower Mountain

Image & 2009 TerraMetrics =~
- |mage State‘-al_'brcgan
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The Most Valuable Agri-Tourism Land in Skamania County
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~ THE UPPER MOUNTAIN LOOP
Over 50% of Underwood's Agri-Tourism

Location of: 12 Premier Vineyard Operations, 2 Existing Wineries, 6 Future Wineries, 2 Lavender Farms
Farming and Environmental Stewardship Center
Commercial Events Site



"The Underwood Vineyard Trek"”
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THE UNDERWOOD VINEYARD TREK

VINEYARD TREK which allows visitors to walk from vineyard to vineyard, UNDERWOOD
and winery to winery in one of the world's most dramatic AGRI-TOURISM

wine producing regions ASSN MEMBERS




"World Steward in Underwood™

Farming
Education &
Stewardship




Hame AboutWs Events Education Support Partnerships Contact

Highland Center Overview bigsmall FAQ:

Highland Center is evolving as an interdisciplinary Intergenerational
facility for stewardship education and research, located o S

in the Little White Salmon Biodiversity Reserve. This
dramaticinterface of the Cascade mountain range and
the Colombia River Gorge gives riseto complex
ecological systems and the possibility of productive
working landscapes.

About World Stewards

Highland is an ideal retreat for stewardship |earniog.
where the simple and practical pattems of beauty
through utility meet the quietude of old forest. Visitors
are inspired by a sense of harmony and belonging in
the landscape.

Highland is the cap stone of the continuing, three decade projedt of the Little wWhite Salmon
Biodiversity Reserve. Sre LISGE topn map::

Location

Highland Center is located near Hood River, across the Columbia
Riverin Washington state, just 50 miles east of Portland, Oreqon,
through some of the most spectacular scenery of the Columbia River
Gorge. Highland Center and Farm are perched 300m sbove the
Columbia River. It is part of the Little White Salmon River
Bindiversity Reserve.

Contact Information, Maps and Directions»

Education at Highland Center: Learning in the Building of it

In the spirt of Highland, the school is in the building of it; the creation of
the educational facilities is itself an educational opportunity. Students and

§| intems |learn about the land by working on it, and learn about green building
construction with their own hands. Everyone is a student, and everyoneis a
teacher, including the landscape itself.

Current Facilities

Highland Center includes & functional core of support structures
for farming, education programs, and administration. The
current famhbouse renovation will significantly expand capacity
to deliver our interdisciplinary vision for stewardship learning
znd sustainable culture. Please see the past events page for a
list of the many activities, workshops, and conferences that
have already talken place at Highland.

More about Current Facilities and Future Plans for

Highland Center»

Home | About WS | Events | Education | Support | Partherships | Contact

lef2 50442000 2:00 PM



World Steward :: Plarming for Highland Center htip:/fsrmewr worldstevward. orgf ab cut-highland- planning himl
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Hame AboutWs Events Education Support Partnerships Contact

Quick Links

Design for Sustaining Stewardship at Highland binSmall FAQ =
Design collaborations at Highland Center are developing integrated, sustainable stewardship sets Commeres

within the existing productive farm and forest.

Current Facilities

The Farmhouse at Highland

The farmhouse at Highland is in great need of enovation and
expansion. Guided by master amchitect Banks Upshaw, fifteen years
the senior designer at Arcosanti with Paolo Soler, and with generous
support from the Lamb Foundating , & three phase renovation plan
for Farmhouse is currently being realized (See design by Banks
Upshaw: ). The Farmhouse will continue to serve the Wodd Steward
staff as well as projects and activities throughout the coming years.

The Great Barn

In August 2005, with the support of local businesses and volunteers from the community, the Great
Bam was given some much needed restoration. A new coat of paint was applied to its exposed south
entrance, as well as the doors being repaired. It's a fantastic space, with much potential.

The Gardens

QOmganic gardening is an active endeavor at Highland. Many types of plants, lavender and varieties of
vegetables and lettuces are grown, harvested and locally sold to restaurants in the gorge.

The Highland Farm

The 235 acre Highland Farm consists of beautiful fields and orchards
surmunded by old growth and second growth conifer forest. It will be
the staging ground for using endangered varieties of wheat grown
organically on site, soil invertebrate research, and other esearch.
Forests will be carefully harvested for pmjects in the Highland School of
Fine Woodworking (see below).

Coldspring Farm

50442000 1:43 PM



Hame AboutWs Events Education Support Partnerships Contact

Quick Links
Past Events and Workshops binSmall FAQ:

Permaculture Design: Certification Course at World Steward's

Highland Farm

Join us for a two-weel; intensive design course facilitated by Toby
Hemenway and Jude Hobbs at Highland Farm.

Permacultureis 3 whole-systems method of design that oroanizes
ideas, stratenies, and techniques fmm agriculture, appropriate
technology, natural building, economics, and other disciplines into
a pattern of mutually supportive relationships. By using principles
"{ from nature to thoughtfully integrate land, water, plants, people,

' animals, shelter, technologies, and community. Permaculture lets
us design sustainable places to live.

WHERE: Across from Hood River in Undenwood Washington.
Located in the heart of the Columbia River Gorge in the
inspirational complexity of both east and west Cascade
ecosystems, Highland Farm is dedicated to landscape based
education for a sustainable culture.

COST: $1,400 includes local organic farm -fresh meals, covered
camping, workshops and course materials, and a subscrption to
the Permaculture Activist. Certification is available upon
completion of the two-weel course.

Generous Scholaships are available to those interested in doing
work exchange.

Check out the web sites:

wiww,cascadiap ermaculture. com

winw.pattemliteracy.oom

Eor PDF flyver, click here=

Amory Lovins

Physicist, inventor of the hydrogen Hypercar, CEQ of the Roclky Mountain Institute,
co-author of the bestseller Natura! Capitalism and released this month: Smalt is

Profitalile.

Inin us for & dialogue on strategies for building a sustainable Morthwest!

Great Barn Restoration at Highland

lef3 50442000 2:03 PM
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Landscape Painting Demonstration

by Alice Wanke Stephens

Alicewill paint "a plein air", or outdoor landscape of the
Highland Center site. She'll discuss her techniques and
unweil last year's painting of Cold Spring Farm. Children
love to participate in this exhibition so bring along paints,
papers and brushes if you like. Alice's exhibit, "Lewis &
Clark Encampments & Sightings: Paintings of the Columbia
River Gorge Scenic Area was featured last year at the World
Forestry Center.

World Steward Summer Gathering

Celebrate the Solstice with Us at Cold Spring Farm

Wallk in the Woods, with Russell Jolly, the Northwest's authority on wildflowers, Picnic lunch,
watercolor landscape demonstration with Alice Wanlke Stephens, stay overnight at Highland Fam.

Catlin Gabel Summer Program i
Leaves in the Fir Grove: Nature, Writing & || 4 m
Clay Art S L Y

A collaborative exploration with Catlin Gabel School in
Fortland, Oregon and Wordd Steward. Explore creative writing,
original art created from "found materals", An overnight to
World Steward's Highland Farm. For Completed grades 5-7

Masters in Wood Series -Lecture/Concert
#2

World renowned classical guitar maleer Jeffrey Ellintt,

harpsichord maker and harpsichordist Byron 1nhn Will and
master guitarist Bryan Johanson return to Wordd

Steward/Highland to share their life work and music making.

A discussion of the critical importance of teaching and sharng
their skills and discoveries with others, and the mle of Word Steward's ambitious Woodworting
School Prmoject will also be presented.

Annual Naturalist Hike

Identify the variety of species found in one of the richest wildlife habitats in
the Pacific Morthwest. This year's focus will be on insects. Please bring
camera, pen & notebook, or colored pencils and sketchpad to help us
inventory our native diversity. The habit of noting the species attends one
of the critical components of sustainable practice which fulfills World
Steward's essential mission. Wear hiking shoes and long pants to avoid the

50442009 2:03 PM



"The Economics of Wine in Underwood”




WASHINGTON STATE FACTS:

Information courtesy of the Washington Wine Commission

National rank:
2nd largest premium wine producer in the United States

Number of wineries:
600+

Number of wine grape growers:
350+

Appellations:
Ten American Viticultural Areas (AVAs), as recognized and defined by the United States
Treasury Department; Alcohol & Tobacco Taxes & Trade Bureau
1. Yakima Valley - 1983
2. Walla Walla Valley - 1984
3. Columbia Valley - 1984
4. Puget Sound - 1995
5. Red Mountain - 2001
6. Columbia Gorge - 2004
7. Horse Heaven Hills - 2005
8. Wahluke Slope - 2006
9. Rattlesnake Hills - 2006
10. Snipes Mountain - 2009

Varieties produced:
30+ varietals

Leading white varietals:
Riesling
Chardonnay
Sauvignon Blanc
Pinot Gris
Gewurztraminer
Viognier

Chenin Blanc
Semillon

kvl ol ] ol ol o o o

Leading red varietals:
1. Cabernet Sauvignon
2. Merlot
3. Syrah
4. Cabemet Franc



Malbec
Pinot Noir
Sangiovese
Lemberger

o e

Ratio of white to red:
52% white to 48% red

Wine Production:
20.073 million gallons*®

Wine Grape Acreage:
31,000+ acres or 12,545+ hectares

Record Harvest:
2008 with 145,000 tons

Estimated retail value:

Winery Sales = $437.64 million*®

Retail and Restaurant Sales = $135.782 million*
Distributor Sales = $37.34 million*

Full-time equivalent wine-related jobs :
19,000 in Washington, 29,000 nationwide™*

Wine-related wages paid :
$579 million in Washington, $850 million nationwide*

Total economic impact on Washington State:
$3 billion*

Total economic impact on US Economy:
$4.7 billion*

Wine Market Segment:
Washington State is focused on the premium wine market segment (wines sold for $8 and
higher).

Average hours of summer sunlight:
17.4 hours per day, about 2 hours more than California's prime growing region

Annual rainfall:
Eight inches (20.32 cm} in Eastern Washington (the major grape growing region) 48 inches
(121.92 cm) in Western Washington



Wine Grape Acreage Growth:

e 1993 -11,100 acres (4,492 hectares)
1997 - 17,000 acres (6,880 hectares)
1999 - 24,000 acres (9,712 hectares)
2002 - 28,000 acres (11,331 hectares)
2003 - 29,000 acres (11,736 hectares)
e 2004 - 30,000 acres (12,140 hectares)
e 2005 - 30,000 acres (12,140 hectares)
e 2006 - 31,000 acres (12,545 hectares)*

Winery Growth

« 1981 - 19 wineries

« 1996 - 80 wineries
1997 - 101 wineries
1998 - 129 wineries
1999 - 160 wineries
2000 - 163 wineries
2001 - 170 wineries
2002 - 208 wineries
o 2003 - 240 winenes
o 2004 - 300 winenes
o 2005 - 360 winenes
e 2006 - 460 winenes
o 2007 - 540 winenes
e Today - 600+ wineries

Wine Production Growth

e 1981 - 2.0 million gallons (7.5 m liters})

e 1996 - 5.3 million gallons (19.9 m liters)

e 1997 - 9.6 million gallons (36.3 m liters)
1998 - 10.9 million gallons (41.5 m liters})
1999 - 10.0 million gallons (38.0 m liters})
2000 - 14.0 million gallons (52.7 m liters)
2001 - 15.5 million gallons {58.5 m liters)
2002 - 17.7 million gallons {67.3 m liters)
2003 - 17.3 million gallons {65.5 m liters)

e 2004 - 16.5 mullion gallons (62.9 m liters}

e 2005 - 19.0 mullion gallons (72.0 m liters)

e 2006 - 20.0 million gallons (75.8 m liters)
* According to Economic Impact Study performed by MKF Research using 2006 data



EB1996

\ Y ‘ o 'S ‘;-"'TT J...xm;n“ J g
Small Winery Investment
and Operating Costs

Extension Bulletin
By
Le Ann A. Fickle, Raymond J. Folwell,
Trent Ball, and Carter Clary




APPENDIX A

Equipment Lists, Prices, Construction Costs,
and Investment Costs by Winery Size



Exhibit A.1: 2,000 Case Winery

Equipment List and Total Investment Cost

Units Cost Ship/Install Total Description
Receiving Equipment
Picking Bins 40 $300.00  $15.00  $12,600.00 240 gallon T-Bin
Hopper 1 $11,000.00 $550.00 $11,550.00 1/2 ton elevated
Stemmer/Crusher 1 $7,995.00 $399.75 $8,394.75 1-3 ton per hour
Membrane Press 1 $14,000.00 $700.00 $14,700.00 Air bladder 1 ton per hour
Must Pump 1 $10,000.00 $500.00  $10,500.00  5-50 gpm positive displacement
Must Lines 60 $3.85 $0.80 $279.00 3" plastic flex
Total $58,023.75
Cellar Equipment
Tank Mixer 1 $850.00 $42.50 $892.50 1 horse power with fittings
Transfer Pump $4,995.00 $249.75 $5,244.75  0-130 gpm positive displacement
Transfer Hose 180 $2.03 $0.50 $455.40 2" plastic flex
Barrel Washer 1 $1,000.00 $50.00 $1,050.00  non-automated
Plate & Frame Filter 1 $4,500.00 $300.00 $4,800.00 40 cm, 40 plates
Air Compressor 1 $269.00 $269.00
Pressure Washer 1 $500.00 $500.00
Laboratory Equipment misc  $2,000.00 $2,000.00
Misc. Supplies $1,411.60 $1,411.60
Total $16,623.25
Materials Handling
Pallet Jack 1 $240.00 $240.00
Hand Cart 1 $20.00 $20.00
Fork Lift 1 $22,500.00 $22,500.00 5,000 Ib, pneumatic, propane
forklift
Rotator Attachment 1 $4,200.00 $4,200.00 Cascade attachment 360
Pickup 1 $22,560.00 $22,560.00
Total $49,520.00
Refrigeration
System 1 $28,918.57 $28,918.57 5 tons glycol, plus piping,
chiller, and heater
Total $28,918.57
Fermentation/Storage
Fermentation Tanks 1 $9,004.00 $450.20 $9,454.20 2,500 gallons, stainless steel,
jacketed, bottom and side ports
Storage Tanks 3 $3,495.00 $174.75 $11,009.25 1,000 gallons, stainless steel
storage tanks
Bins 15 $1,495.00 $74.75  $23,546.25 350 gallon square open top
fermenters
Tank Stands 7 $145.00 $7.25 $1,065.75
Tank Washer 1 $4,500.00 $225.00 $4,725.00
Total  $49,800.45

14



Exhibit A.1: (continued)

Units Cost Ship/Install Total

Description

Cooperage

Barrels

Racks

Silicone Bungs
Fermentation Bungs

Tasting Room
Refrigerator
Wine Cooler
Commercial
Dishwasher
Stemware

Plant and Office
Computers

Office

Furnishings

Land

Building

TOTAL INVESTMENT

80 $560.00 $20.00 $46,400.00

80 $60.00 $3.00 $5,040.00
80 $3.00 $0.15 $252.00
80 $3.00 $0.15 $252.00

Total $51,944.00

i $349.00 $349.00
1 $199.00 $199.00
1 $2,659.00 $132.95 $2,791.95
926 $3.50 $336.00

Total $3,675.95

2 $469.00 $938.00
$2,700.00
$6,750.00

2 $11,000.00 $22,000.00

3,000 $90.00 $270,000.00

Total  $302,388.00
$560,893.97

60.4 gallon oak
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APPENDIX B

Labor Requirements and Costs By Winery Size



Exhibit B.1: Labor Requirements, Positions Descriptions,
and Annual Labor Cost for a 2,000 Case Winery

Full-Time Position Quantity Job Description Annual Cost

General Manager/Winemaker 1 Coordinate winery operation $32,000
and maintenance, sales, marketing,
financial record keeping, and statfing.

Total Full-Time Labor 1 $32,000
Part-Time Position Quantity Cost Per Hour and Hours Per Year Annual Cost
Clerical 1 $9/hr @ 1040 hrs/year $9,360
Total Part-Time Labor 1 $9,360
TOTAL ANNUAL LABOR COST $41,360

*Annual cost includes all salary, benefits, and taxes experienced by the employer.

Exhibit B.2: Labor Requirements, Positions Descriptions,
and Annual Labor Cost for a 5,000 Case Winery

Full-Time Position Cuantity Job Description Annual Cost

General Manager 1 Coordinate winery operation $34,000
and maintenance, sales,
marketing, financial record
keeping, and staffing.

Winemaker 1 Wine production, lab $39,600
management, and quality control.

Cellerman 1 Assist Winemaker & General $22,080
Manager with wine production,
quality control, winery operation
and maintenance, and warehousing.

Total Full-Time Labor 3 $95,680
Part-Time Position Quantity Cost Per Hour and Hours Per Year Annual Cost
Clerical 1 $9/hr @ 1040 hrs/year $9,360
Customer Service 1 $9/hr @ 1040 hrs/year $9,360
Total Part-Time Labor 2 $18,720
TOTAL ANNUAL LABOR COST $114,400

*Annual cost includes all salary, benefits, and taxes experienced by the employer.
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Table 1. Summary of Revenue,

Costs and Returns per Acre for a Merlot Vineyard

———————————————————— Years----
First Second Third Fourth Full
Revenue/Cost Production
Revenue
Yield (tons) 0.00 0.00 250 4.00 4.00
Price (3/ton) 1,080.00 1,080.00 1,080.00 1,080.00 1,080.00
Total Revenue ($) 0.00 0.00 270000 4,320.00 4,320.00
Variable Cost:
Custom Waork/Mech pruning 220.00 - - - 45.00
Planting (Rental + Driver) 38.00 - - - -
Grow Tubes 435.60 - - - -
Nursery Stock 677.60 21.00 - - -
Rental Equip/Grass Seed 25.90 5.60 - - -
Trellis Material/Tying 1,197.34 55.54 60.92 3.99 1.35
Fertilizer 10.00 8.00 8.00 8.00 8.00
Chemicals 4547 7275 167.52 177.44 177.44
Custom Harvesting/Hauling - - 225.00 360.00 360.00
Canopy Mgmt/Bird Control - - 20.00 170.00 170.00
Labor 841.30 914.97 705.54 411.52 411.52
Irrigation/Elect Charge 142.00 142.00 142.00 142.00 142.00
Machinery Cost 298.00 212.03 251.21 246.58 246.57
Overhead 80.00 80.00 80.00 80.00 80.00
Interest 273.16 74.46 60.52 61.01 61.01
Total Variable Costs ($) 428437 158635 172071 166054 1,702.89
Fixed Costs:
Irrigation Equipment 1,100.00 - - - -
Management Fee 225.00 225.00 225.00 225.00 225.00
Real Estate Taxes 55.54 55.54 55.54 101.94 101.94
Net Land Rent 280.00 280.00 280.00 280.00 280.00
Tractor & Machine Cost 306.63 313.67 396.08 390.55 390.55
Interest on Investment 0.00 531.38 785.69 850.55 1072.27
Total Fixed Cost (5) 1,967.17 140559 1,74231 1,848.04 2,069.76
Total Cost ($) 6,251.54 299194 3463.02 350858 3,772.65
Net Return ($) -6,251.54 -2,991.%4 -763.02 811.42 547.35




"Market Value of Ag Land
in East Skamania County™
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CHAPTER 9
Farm Recreation

James J. Barry and Daniel Hellerstein 1/

Source: National Survey on Recreation and the Environment (NRSE): 2000-2003. The
Interagency National Survey Consortium, Coordinated by the USDA Forest Service;
Outdoor Recreation, Wilderness and Demographics Trends Research Group, Athens, GA
and the Human Dimensions Research Laboratory, University of Tennessee, Knoxville,
TN For more info go www.srs.fs.fed.us/trends. Chapter 9 “Farm Recreation” is part of

the final report.

Introduction

Farms and ranches comprise about 40% of the total land base of the United States (just over 917
million acres). According to the 1999 Agricultural Economics and Land Ownership Survey
(AELOS), there are nearly 2,134,000 farms in the U. S. Almost 1/3 of these farms are less than
50 acres in size, fifteen percent are between 50 and 99 acres, another 15 percent are between 100
and 179 acres. Just under 9 percent are 1,000 or more acres in size. Over 90 percent of farms are
family owned; either as sole proprietorships or as family held corporations. As seen in the
graphic at right, most of the income received by farm operators is from off-farm sources, i.e.,
other employment or investments.

In addition to providing food and fiber to the American population, and a livelihood to farm
families, farms also provide rural amenities. These rural amenities range from wildlife habitat to
scenic landscapes. One of these amenities is traveling to farms in order to enjoy on-farm
recreation. Examples of on-farm recreation activities includes buying or picking fresh produce,
seeing and petting farm animals, and gazing upon pastoral views.

. . Earnings from the farm averages 10 percent of total farm
[Caption for Figure 9.1 — Sources of household income

income for average farm operator Averageioperainrhausshokd income:= 564,347
household, 1999. Source: USDA

i 1 Off-farm
Economic Research Service, 1999 Wages and . business Income
Agricultural Resource Management Study., ~ S%ares 17%

Available at
http://www.ers.usda.gov/briefing/FarmStru

cture/Gallery/sourcesofincome. htm] Interest and

dividends
7%

In this chapter, we take a look at how
Americans participate in recreation on a
farm. National and regional estimates of
the rate of participation in farm recreation

Social Security, etc.
9%

Farm income

. . .. 10%
! James Barry (james.].barry@huskiemail uconn.edu) 1s a graduate student at the University ot
Connecticut. Daniel Hellerstein (danielh@ers.usda.gov) is a natural resource economist with the

Economics Research Service, USDA. The opinions and conclusions expressed in this chapter
are not necessarily those of the Economic Research Service.



are presented. We also examine what kinds on-farm activities people enjoy, what types of
scenery they value en-route, and how they learned about the farm they visited.

To address these issues, we used data from 20,000 respondents drawn from the 2000 National
Survey on Recreation and the Environment (NSRE) described in earlier chapters. The NSRE is
one of the few (if not the only) nation-wide data sets that explicitly address the American
public’s participation in on-farm recreation. Analysis of the data is ongoing, and the results we
present here are intended to give the reader an overall picture. Hence, important details are not
reported, such as measures of statistical significance of categorical differences.

Using screening questions on participation in broadly defined recreational activities, two sets of
potential on-farm recreationists were identified. The first set, comprising 6,440 individuals, are

| “farm visitors” —|defined as individuals who reported visiting a farm in the prior year. The
second set, comprising 14,500 individuals, are?‘rural sightseers” |- defined as individuals who
reported taking a rural sightseeing trip in the last year. Of the 6,440 farm visitors, 1,329 were
asked a detailed set of questions about their most recent trip to a farm. Similarly, 1,443 of the
“rural sightseers” were asked detailed questions about their recent rural sightseeing trip. Of these
1,443, two hundred seventy seven reported visiting a farm; and were asked questions identical to
those given to the “farm visitors”.

Table 9.1 — NSRE Respondents Providing Information about Trips to Farms*

Respondents who Respondents who reported
reported visiting a farm | going on rural sightseeing trips

Total from 25,000 NSRE 6,399 14,483
respondents

Interviewed about rural recreation | 1,329 1,443
Visited a farm 1,329 277

* Note that even though a respondent can report both “visiting a farm” and “going on a rural sightseeing mp in no
case was a respondent asked both sets of questions.




21to 50 4,300 2
50 or more 3,300 2
Don’t Know/Refused 4,900 2
Total . 62,400 30

* Please note that the differences in this table have not been tested for statistical significance.

Reasons for visiting farms. — As summarized in Table 9.2, people visit farms for a number of
reasons and the importance of these reasons varies across farm visitors. We estimate that over 43
million Americans indicated that enjoying the rural scenery around the farm was important in
their decision to go to a farm. An estimated 34 million indicated that visiting family or friends at
their farms is important as a reason for visiting a farm. An estimated 33 million indicated that
learning about or better appreciating that farms are where our food comes from is an important
motivation for visiting. Also, an estimated 11 million indicated that hunting or fishing is an
important aspect of their decision to visit farms.

Within the group of individuals who visited farms, about 85% rate “enjoying rural scenery” as
important or somewhat important; about 40% felt it was important to “watch and participate in.
farm activities”; and about 55% reported that “visiting family and friends” was important. In
contrast, about 70% did not rate hunting and fishing as important, and over 50% did not rate
purchasing agricultural products (or picking fruit) as important. -

Table 9.2 — Number and percentage of farm visitors by reason for visiting and importance
of reason, 2000-01.*

Reason for Visiting a Farm Important | Somewhat | Not at all Don’t
Important | Important | Know/Refused
To enjoy the rural Total 43,361 9,899 8,475 401
scenery around the farm Percent 70 16 13 i
To visit family or friends |Total 33,415 6,697 21,528 1,510
Percent 53 10 34 3
To learn about or to Total 32,506 11,378 17,736 468
better appreciate where
ourfhed comes om Percent 53 18 29 0.5
fI‘o watch and Participate Total 25.537 15,593 20,467 1650
MRINAN e 39 25 33 4
To purchase agricultural |Total 19,126 7,499 34,895 1620
products Percent 28 11 51 10
To pick fruit or produce |Total 18,100 8,863, 34,392 . 1,700
| Percent 29 14 55 2




Reason for Visiting a Farm Important | Somewhat | Not at all Don’t
Important | Important | Know/Refused
To spend the night Total 13,897 5,539 30,396 757
Percent 6 2 15 0.4
To hunt or fish Total 10,904 5,319 45,250 640
Percent 18 9 72 |

*National estimates, in thousands. Percent are percent of the row. Since a separate question is used for each reason,
each respondent could report that all, or none, of these reasons were “Important”. Please note that due to rounding
row totals may not sum to 62.4 million, and that the differences in this table have not been tested for statistical

significance.

Importance of the Landscape en-route. — As summarized in Table 9.3, a large number of people
want to see less development along the roadside on their way to visit a farm. Our estimates show
that they would like to see more woodlands, orchards/vines, and grazing animals along the way.
Most indicated that there is about the right amount of some of the more common landscape
characteristics associated with farms, i.e., farmsteads, croplands, and pasture or range land.

Table 9.3 — Number and percentage of farm visitors by landscape feature along the way
and desire to see more, same or less, 2000-01.*

Landscape Feature Liketo | Aboutthe | Like to Don’t
See More Same See Less | Know/Refused
Woodlands Total 31,640 23,440 4,719 2,843
Percent 50 38 7 5
Grazing Animals Total 30,605 24,526 4,188 3,338
Percent 49 39 7 5
L.'-,‘md in Orchardsand | Total 30,540 23,744 4,835 4,522
Vines Percent 48 37 8 7
Land in Pasture or Total 22770 | 32,185 | 4343 3351
Rangs Percent 37 51 7 5
-;alirhnsteads Total 21,945 31,391 6,006 3,262
Percent 35 50 10 5
Croplands Total 18,874 33,777 6,318 3,638
Percent 30 54 10 6
Non-farm Business and | Total 6,410 15,839 37,434 2,925

Residential

Development Percent 10 25 60 5




Metro Counties (%) |Rural Counties (%) '
To enjoy the rural | Important 75 75
scenery around the |Somewhat important 16 16
Not at all important 8 8
To visit family or Important 52 61
friends Somewhat important 11 13
Not at all important 36 25
To learn about, or to [Important 47 51
better appreciate Somewhat important 18 17
where food comes |Not at all important 33 30
from
To watch and Important 42 44
participate in farm | Somewhat important 25 27
activities Not at all important 32 26
To purchase Important 32 29
agricultural products | Somewhat important 13 11
Not at all important 53 58
To pick fruit or Important 29 30
produce Somewhat important 14 15
Not at all important' 55 53
To spend the night |Important 28 25
Somewhat important 11 12
Not at all important 59 60
To hunt or fish Important 15 28
Somewhat important 8 12
Not at all important 74 58

Please note that the differences in this table have not been tested for statistical significance.

Conclusions

In this chapter we took a broad look at American participation in on-farm recreation. While
further analysis is in order, it does seem that visiting farms, either as a primary purpose of a trip
or as part of a rural sightseeing outing, is a popular activity. We estimate that over 60 million
Americans (over 30% of the population) made one or more recreational visits to farms during the
past year. While many of these visits were to family and friends, a majority were not.

People valued a number of different attributes of their farm trips. Purchasing agricultural
products and picking fruit and vegetables was important, but enjoying the rural scenery around
the farm, and learning where our food comes from, was more important. Interestingly, petting
farm animals was the most frequent on-farm activity mentioned. In general, en-route to a farm
people would like to see more woodlands and grazing animals, about the same amount of
farmland, and less “development”.
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Agritourism:
Cultivating Tourists
on the Farm




Figure 3. Lodging on the farm is one of the oldest and
most cormon Torms of aghitourism, especially i Europe,

The Vermont Agritourism Initiative was created
for almost precisely the same reasons that the
European agritourism programs got started: to
find ways to keep many of the state’s remaining
farmers viable and on the land, to preserve the
landscape and the state’s rural heritage, and

to assure that Vermont's tourism industry and
its image as a beautiful place to visit could be
maintained

More recently the state of Eentucky began a
new agritourism initiative, which includes a
Web site at http www. kentuckyfarmsarefun.com,
The initiative states that “the State of Eentucky
has recognized the opportunity for those in
agriculture to open their farms to the public by
establishing both the Office of Agritourism and
the Agritcurism Advisory Council, Agritourism
provides diversification opportunities and new
revenue sources for the farmer as well as both
educational and recreational opportunities for
visitors.” The partnership behind this initiative
includes the Governor's Office of Agricultural
Policy, Kentucky Department of Tourism,
Eentucky Department of Agriculture, Kentucky
Farm Bureau, Commodity Growers Cooperative,
Eentucky Cattleman Association and Beef
Ceouncil, University of Eentucky Cooperative
Extension Service, Kentucky Pork Products, and
Eentucky Poultry Federation,

While individual entrepreneurs can and do
start successful agritourism enterprises on their
own, these types of statewide programs offer
significant advantages to assist agritourism
operators with marketing, publicity, and sharing
of information. If family farms continue to

struggle, and if the loss of farmlands and open
space in agricultural areas near urban centers
continues, it is possible that agritourism may get
more governmental attention and assistance in
the future, Federal, state, and local governmental
institutions may look increasingly at agritourism
as a means to assist and support family farmers,
especially in areas where agricultural resources
and landscapes are increasingly threatened,

The economic impacts of agritourism

Agritourism iz as yet a small, localized economic
activity that has not received much formal
research or analysis as to its economic impacts,
However, a 2003 survey of farms in Vermont
revealed that one third (2,200) received an
average of $8,900 from agritourism activities in
2002, The total agritourism income for all farms
in Vermont was 319,35 million in 2002, up 56%
trom 2000 (Mew England Agricultural Statistics
Service, 2004), & survey of agritourism operations
in Mew York estimated that there were nearly
2,100 farms in the state in 1999 with agritourism
components that brought in $211 million in
gross revenues, with an estimated net profit of
cver $25 million (Eueshn and Hilchey, 2001,

& Rutgers University research study of MNew Jersey
farmers who market directly off the farm and/

or conduct agritourism activities found that
both direct marketing and agritourism activities
brought in more farm income compared to farms
of the same size that did not engage in these
activities (Govindasamy et al, 1998).

Other regional studies conducted in San Diego
County, California and Cochise County, Arizona
indicate that agritourism can hawve significant
seasonal impacts on local economies, For every
dollar spent at the tarms people visit, many
additional dollars are spent in the local area
supporting other businesses, In San Diego
County, 150,000 visitors to the Flower Fields (a
large flower-growing and agritourism operation)
spent over $600,000 at this farm in 1998, but
more than $7 million countywide as a result of
their trip (Lobo et al,, 1999), A survey of cver
81,000 neon-local visitors to Cochise County,
Arizona agritourism enterprises found that they
had an economic impact of nearly $2 million
(Leones et al., 1994), And a study done in 2000
of the 17-day Skagit Tulip Festival in Washington
State found that this festival brought in over $14
million from cutside visitors (money spent by
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Figure &, Farm operators and emplovess need to enjoy
interacting with the public and sharing their knowledge
and expericnces with farm visitors,

courtesy, sincerity, and pleasantness are critical,

It iz also important that those who deal with

the public have adequate knowledge about the
operation so they can answer common questions
and provide interesting facts and trivia. These
factors make the difference in how visitors portray
their experience to others, and whether they will
come again,

Location

While location may notbe “everything” when it
comes to agritourism enterprises, it is nevertheless
very important, One of the most successful
agritourism operations in the naticn, the Apple
Barn and Cider Mill, is located just off the
highway leading to the Great Smoky Mountains
Mational Park and Gatlinburg, Tennessse—both
major tourism destinations. It is also just a few
miles from the Dollywood theme park and the
urban center of Knoxville, in a beautiful valley
that provides a great setting for the operation,
Although the growth of this business has
undoubtedly benefited from good management,
the hundreds of thousands viziting the Apple Bamn
each year clearly come in large part due to its
location (Fig. 7).

Proximity to population centers, existence

ot other major tourlsm attractions, overall
tratfic flows in the area, distance trom major
highways, relative ease or difficulty in inding
the location, and the natural beauty ot the site
are all important factors when considering an
agritourism enterprise (Fig. 8). Howewver, it is not

. — . ; =
Figure 7. The Apple Bam and Cider Ml in Tennessee

is one of the most commercially successful agritaurism
enterrses inthe United States,

necessary to have an ideal location if the farm

iz clean and attractive, well-run by friendly and
courtecus people, offers something unique and of
value, and the marketing plan is effective, Many
small, cut-of-the-way agritourism enterprises

are successful, but require extra effort. However,
certain locations may be so remote and/or
unattractive that agritcurism should notbe
considered,

Aesthetics

FPeople are far more likely to wisit a quaint,
attractive tarm in a beautitul natural setting than
they are a run-down tarm next to a gravel pit.
When asked what factors influenced them to wisit
agritourism sites, 71% ot surveyed agritourists in
Mew York responded that the “scenic appearance
of the farm™ was very important—second only to
the “friendliness of the staff” (Hilchey and Euchn,
2001; Fig. 9).

While a farm’s aesthetics are determined to a large
degree by the natural setting, you can do a lot to
make yvour farm more attractive and pleasing to
visitors, This means keeping the area considerably
cleaner, neater, safer, and more attractive than

is required of the average fanmn by maintaining
walkways, painting, more frequent cleaning of
pens, control of flies and other insects, reducing
or eliminating unpleasant odors, and elimination
of junk, old equipment, and other eyesores,

For livestock operations, odors are a particular
problem. Manure may “smell like money” to the
farmer, but to city people it just smells like.. . well,
you know. People complaining about odors can
ruin the experience for everyone,

In addition to the cleanliness and maintenance of
the farm, it may be worthwhile to develop signs,
picnic areas, landscaping, toilet facilities, and
trails to meet the needs of visitors and make the
site unique and memorable, It is not necessarily

Agritourism: Cultivating Tourists on the Farm — 15



APPENDIX 6

"Gorge Tourists Don't Want to See Turbines™



L* ngwoods

-':rge Region

Regional Analysis from
The 2004/2006 Oregon Visitor Studies

September 2007



Background

Longwoods International was commissioned by the State
of Oregon to conduct research into the size and structure
of the overnight visitor market for Oregon in total and for

each of the state’s 7 travel regions.

This report provides:

® estimates of overnight visitor volume to Oregon State and
to the Mt. Hood Region/Gorge Region in particular

® Sstrategic intelligence on the Mt. Hood/Gorge Region’s:

® Kkey sources of travel business
® visitor profile and frip characteristics

® visitor imagery of Oregon



Visitors to Oregon and the

Mt. Hood/Gorge Region in 2006

Total Visitors to Oregon = 21.2 Million

Spent Time in
the Mt.
Hood/Gorge
Region



The Mt. Hood/Gorge Region’s

Marketable Trip Segments

Touring
Outdoor

Special Event

Combined Business-Pleasure
City

Cruise

Beach Resort

Country Resort
Ski

Percent

11



Product Delivery On Visitor Priorities

- Base: Overnight Marketable Trips

Family Atmosphere
Worry Free
Sports and Recreation
Exciting
Sightseeing
Unique

Affordable
Popular

Luxurious
Entertainment
Climate §

0 25 20 75 100

Percent Who Strongly Agree

50



Product Delivery

— Sightseeing

Sightseeing

Lots to see and do

Truly beautiful scenery
Excellent National/State Parks
Interesting cities ,

Interesting festivals/events
Well-known landmarks
Interesting small towns/villages

0 20 40 60 80 100
Percent Who Strongly Agree

56



Product Delivery

— Sightseeing (Cont'd)

Sightseeing

Beautiful gardens/parks
Good for viewing wildlife/birds
Protected environmental areas
Excellent museums/galleries |
Excellent shopping
Noted for its history
Interesting architecture §
0 20 40 60 80 100

Percent Who Strongly Agree




Product Delivery

— Unique

- Base: Overnight Marketable Trips

Unique

Unique vacation experience
Interesting Native American cultures |
Truly unique scenery
Interesting local people |
Interesting antiquesi/crafts
Interesting B&B/Inns
Interesting customs/traditions
Different cultures/ways of life
Unique local cooking § $o

0 20 40 60 80 100
Percent Who Strongly Agree

58



Product Strengths

— 2004/2006

- Base: Overnight Marketable Trips

Great for kite-boarding/windsurfing
Excellent snow skiing/snowboarding

I'd really enjoy visiting again |
A place everyone should visit once

Truly beautiful scene

Great beaches
Excellent cross country skiing
Safe in tourist areas

Excellent National/State Parks |

Excellent mountain climbing
Good for hiking/backpacking
Good place for camping

Great source for organically-grown food |

20 40 80
Percent Strongly Agreeing

100

63



Experiences and Sightseeing

— 2004/20006

- Base: Overnight Marketable Trips

Mountains
Wilderness Areas
Natural environment
Small towns/villages
National/State park
Beaches/Ocean
Rural farming areas |
Visited friends/relatives |

0 20 40 60 80
Percent

30



Experiences and Sightseeing

— 2004/2006 (Cont'd)

- Base: Overnight Marketable Trips

Landmarks/historic sites
Historic sites and museums
Unusual wildlife
Photography

Wineries
Native American Cultural Site
Micro-brewery

American Indian Culture

0 20 40 60
Percent

31



APPENDIX 7

“"Moving the A Towers Mitigates Tourism Impacts™
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VISUAL IMPACTS FROM "A TOWER" RIDGE

CITY CENTER SCENIC HOOD
HOOD RIVER RIVER VALLEY
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PHOTOGRAPH TAKEN AT 300 FT ABOVE RIDGE*
WHILE FLYING DIRECTLY ABOVE RIDGE

* NOTE THAT THE PROPOSED TOWERS ARE OVER 420 FT TALL
THEREFORE THIS PHOTO IS UNDER-INCLUSIVE OF
ACTUAL VISUAL IMPACT



UNDERWOOD AGRI-TOURISM LOOP
VISUAL IMPACTS FROM "A TOWER" RIDGE

PHOTOGRAPH TAKEN AT 300 FT ABOVE RIDGE*
WHILE FLYING DIRECTLY ABOVE RIDGE

* NOTE THAT THE PROPOSED TOWERS ARE OVER 420 FT TALL @ AGRI-TOURISM

THEREFORE THIS PHOTO IS UNDER-INCLUSIVE OF
ACTUAL VISUAL IMPACT
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APPENDIX 8

“"County Policy & SDS President Support Mitigation™
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“A Tower” Zoning

RESIDENTIAL 10 ZONE CLASSIFICATION (R-10)

21.40.010 Purpose--Intent.

The R-10 zone classification is intended to provide a transition zone of
low density rural residential development which will maintain the
rural character of areas within the rural Il and conservancy land use
areas of the county comprehensive plan A. (Ord. 2005-02 (part))

RESOURCE PRODUCTION ZONE CLASSIFICATION (FOR/AG 10 AND 20)

21.56.010 Purpose--Intent.
A. The purposes of this zone classification are:

1. To provide land for present and future commercial farm and forest
operations in areas that have been and are currently suitable for such
operations.

2. To prevent conflicts between forestry and farm practices, and
nonresource production uses by not allowing inappropriate
development of land within this zone classification.

B. It is intended that the resource production zone classification be
permitted only within areas designated rural Il and conservancy land
use areas on the county comprehensive plan A map. (Ord. 2005-02

(part))



Hood River News, Wednesday, February 25, 2000 A11

www.hoodrivernews.com

SUS Lumber plans
turbine expansion

By JESSE BURKHARDT
Whate Salmon Enterprise

Although its original pro-
posal to site 42 wind power
turbines in eastern Skamania
County remains on hold pend-
ing the outcome of an appeal,
SDS Lumber Co. is consider-
ing expanding the scope of its
renewable energy project,

SDS President Jason
Spadaro said SDS may want to
add more wind turbines on
Whistling Ridge, north of the
original proposal's bound-
aries. The expansion would be
onto Washington Department
of Natural Resources property
and within Klickitat County

“We could site 30 additional
turbines on DNR land if stud-
ies prove it's viable,” Spadaro
said.

Spadaro said no decisions
have been made, and there has
been no official filing.

“All we've done is apply for
the right to study the proper-
ty," Spadaro explained. “It is
potentially a ‘phase two’ for
wind power development, but
we still have to do wildlife
studies, a wind study, review
the topography, and then
apply to lease DNR property.
We still would need a DNR re-
view, environmental review,
the EIS, public meetings —
the entire public process.”

DNR is now determining
whether to allow SDS to study
the site for possible wind
power development. A DNR
comment period regarding
the idea closed Feb. 10, but
Spadaro said he had no idea
how long the DNR decision
process would take,

“DINR is considering leasing
four Common School Trust
parcels totaling approximate-
ly 2,560 acres for wind power
development in western Klick-
itat County,” read an excerpt
from a Jan, 12 DNR document
regarding the inquiry from
SDS. “It is possible that these
parcels may be incorporated
into a larger surrounding
wind power project.”

“We just want to study it,
and it's smart for DNR to
allow it,” Spadaro said. “This
would diversify the revenue
source for schools, diversify
the tax base and diversify en-
ergy sources,”

According to Spadaro, the
Whistling Ridge site is ideal
for wind power development.
He explained that Underwood
Mountain works like a “wind
dam,” with the wind flowing
like water around Underwood
Mountain.

It creates a funnel where
the wind flows, That's why the
site is so windy,” Spadaro said.
“The other reason why the
site works so well is because
there is a regional BPA trans-
mission system coming
through the area. We can con:
nect right onto it

Spadaro added that a larger
project rllakes it more viable
economically

“It also gives us more flexi-
bility. If we have more flexibil-
ity, we can use that to optimize

outspoken in opposition to the

siting of wind power turbines
in the area. One of those
alarmed about the possibility
is Ruth Dye, of Underwood.

“This severely impacts my
life, as 1 live just south of
where this project is
planned,” she said.

Dve pointed our that there
could be serious restrictions
on public access if the DNR al-
lows wind power development
in the area,

“If you hunt, fish, ride a
mountain bike, ride a horse or
Justenjoy a walk in the woods;
=sorry, but you will not be al-
lowed to use this area any
more.”

Dye also expressed con-
cern about impacts on water
quality.

“There are three streams in
the proposed wind farm
area,” Dye explained. “These
feed the White Salmon, Little
‘White Salmon, and eventually
the Columbia River: This wa-
tershed will be disturbed.
Chemicals to control noxious
weeds may be used. Il you
kayak, windsurf, kiteboard,
fish, swim or use downstream
water, you might want to
think about the impact of this
wind farm on you.”

According to Dye, the area
in question also has been des-
ignated by DNR as a “North-
ern Spotted Owl Conservation
Area,” and pointed out that
the proposed wind farm could
harm owl habitar and other
wildlife as well.

Spadaro said he thought it
was unfortunate that even at
this informational-gathering
stage, opponents have been at-
tacking the concept.

“There are certain people
on almost every project who
say they are for renewable,
green power, but then come
out and say, ‘I like it, except
anywhere near me,"” Spadaro
said.



337H8687_86.cdr

Source: GeoDataScape.

Job No. 33758687

TaN.RI0ES31 TAN.R1DE.532

W E

s
0 025 05
e /55

Figure 2.18-1
Potential Expansion Area

Whistling Ridge Energy Project
Skamania County, Washington



	Skamania County Agri-Tourism Assn - Whistling Ridge Written Comments  (Public Hearings Jan 5-6, 2011)
	SCAASSN Comments-Appendix 1
	SCAASSN Comments-Appendix 2
	SCAASSN Comments-Appendix 3
	SCAASSN Comments-Appendix 4
	SCAASSN Comments-Appendix 5
	SCAASSN Comments-Appendix 6
	SCAASSN Comments-Appendix 7
	SCAASSN Comments-Appendix 8



